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How to hit a harvest on the nose 


wane A BOARD of “‘strategists’’ at Canco... off for Canco customers— 
and it’s their job to hit your harvest on the They are ready to go when the crop is right ... 
nose—in other words, right on time. and a responsibility has been fulfilled. 


They see that you receive your food containers 
when you need them . . . where you need them 
... and in the right amount. 


‘ tes Other Benefits Canco Customers Enjo 
This feature of Canco service is called ‘‘Sales 
1. Containers made of the most suitable materials 


Planning.” It takes place months in advance of available anywhere. 

the delivery date. 2. The best technical trouble-shooters in case of 
This exact, efficient service has a gratifying pay- plant emergencies. 

3. During shortages of critical materials, the “‘know- 
how’”’ to find and use safe substitutes. 


AMERICAN CAN COMPANY 4. Canco alertness . . . first in new processes, first in 


new packages. 


New York + Chicago + San Francisco 5. Technical brains to iron out kinks in new products. 


ee (canco} is your assurance 6. Canco quality control protects your business. 


of quality containers. Look for it! 
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A Northrup, King 
Product 


six days earlier. 
3 Excellent field perforr 


4. A good of 
5. Quality very good. 
6. Outstanding spring 


NORTHRUP, KING & CO. 


Seed Growers Since 1884 
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If you pack citrus products... 


or... remember... 


» heat 
string beans as 
lima beans 0 
soups op of SUPP y 


a 
Ss po rk an d b eans Here’s why! Continental has thirty-seven can 


| manufacturing plants... thirty sales offices, a 


S 


laboratory staffed by top-notch scientists and 


OF one of the many other delicious fruits and 


| and an unrivaled cannery equipment department. 


100 EAST 42nd STREET. NEW YORK 17, N.Y. 
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EDITORIALS 


the Third Annual Convention of the National As- 

sociation of Frozen Food Packers will be called to 
order at the Stevens Hotel, Chicago. Frozen Foods 
Distributors, Brokers, the National Preservers Asso- 
ciation and the Refrigerated Warehousemen will all 
meet at the same time and in conjunction with the 
packers. Machinery and supplymen, too, will be on 
hand, making this a truly representative gathering of 
frozen foods interests. Unlike the canners meeting, 
there will be but one general session and there will be 
no technical sessions. 


FOODS WEEK—Next week, March 6-10, 


Then too, there will be a vast dissimilarity in the ex- 
hibitions. Back in the hysterical days when a great 
many people thought that frozen foods would toll the 
death knell for canned foods, a good many suppliers 
and machinery men figured they couldn’t afford to be 
among the missing at an exposition for frozen food 
packers. After two years of rather disappointing re- 
sults and considerable expense, the great majority of 
them are now content to reach the volume freezers at 
the Canners show. The regular line companies who 
will be represented are cutting down on both personnel 
an the amount of equipment, advance reports indi- 
caic. Twenty-seven of the 60 exhibitors in 1948 will 
revurn again this year. 46 new firms have been added 
for an imposing total of 73. Of the 39 machinery and 
su lies firms exhibiting last year, 20 will return, while 
eis | new ones have been added. In addition to the 
m. .inery and supplymen, there will be about 26 pack- 
er |2 cabinet manufacturers, one publication and. six 


m.  jlaneous exhibitors. In large part then, the 1949 
fr ers show will aim at a somewhat different target 
— distributor, both wholesale and retail, the pre- 
se. or and the consumer. 

ners are more or less familiar with the story of 
fr foods. The record 1946 packs of better than a 
he illion pounds of fruits and nearly that many vege- 
tas on top of a large carryover of poor quality, 
: ‘ht about a much needed readjustment. With 


nightmare behind it, the industry is once more on 
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the way up, a bit wiser and on a much more solid 
foundation. The 1947 pack of vegetables amounted to 
345 million pounds, the 1948 pack 370 million pounds. 
The 1947 fruit and berry pack 347 million and the 1948 
pack 375 million pounds. Looking at these figures from 
the canners’ angle that would make the 1948 pack of 
frozen fruits and vegetables equivalent to about 25 mil- 
lion cases basis 24 No. 2’s. The 1948 pack by package 
size is not yet available. Approximately 85 per cent 
of the 1947 pack of fruits and berries was in institu- 
tional sizes while the larger packages in the vegetable 
pack approximated 42 per cent. 


Statistically the industry is in good shape with the 
notable exception of institutional strawberries, the ma- 
jor item in fruits. Like the canning industry, freezers 
face higher costs all along the line. The higher freight 
rates hit the freezing industry perhaps somewhat 
harder than canners because a higher percentage is 
produced on the West Coast. (Nearly 50 percent of 
the fruits and 65 per cent of the vegetables in 1947). 
Distribution is, has been, and no doubt will continue to 
be the chief problem of the industry. It takes expert 
handling in all channels of distribution and even by the 
consumer, to put a quality product on the table. When 
that problem is solved on an economy basis, canners 
might look for volume competition. Undoubtedly that 
topic will receive considerable attention next week in 
Chicago. 


GOOD SUGGESTION — Though many of the con- 
siderations of the present Congress are of vital inter- 
est to the food processors, the program of agricultural 
assistance has perhaps more intimate and far reaching 
implications than any of the others. Canners, then, 
should read and study the suggestions of Mr. Clarence 
Francis which appear elsewhere in this issue. Mr. 
Francis calls for a long range Agricultural Policy Com- 
mittee on the Presidential Level. Any suggestion, that 
would free this all important activity from the political 
footballing to which it is now subject, is indeed worthy 
of serious consideration. 
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FILLS UP TO 


PER MINUTE 


Here is another new FMC Machine and one that hits a new 
high in efficient filling speed. It has 20 pockets and 20 pistons 
that “‘go like sixty’’ accurately measuring and positively filling 
measured charges into containers at speeds up to 450 cans per 
minute. Designed to handle glass jars or cans ranging from 
2%" to 4%" diameter, and from 2%” to 5%” in height; from 
2-oz. volume up to a maximum of 1 quart. It is adaptable for 
such products as baby foods, applesauce, chocolate syrup, oil 
and many others. 


This latest rotary-type machine is engineered for increased 
production, longer life and improved sanitation. Construction 
is exceptionally rugged, and constant lubrication is automati- 
cally maintained. The machine is designed for direct connection 
to the latest high-speed closing machines. 


EVERYTHING A CANNING PLANT NEEDS 


The FMC General Catalog No. 800 and supplements 
show all the newest developments in Machinery and 
Equipment for Processing, Canning and Packaging. 
Write for your Free Copy today. 


FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Soles Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 

Bradford, Vt. © Cedarburg, Wis. © Lakeland, Fla. (Florida Division) 
San Jose, Calif. (Anderson-Barngrover Division) 


Call at Booth 38, Hotel Stevens, 
Chicago during the 


Frozen Foods Industry 
Exposition 


MARCH 7 to 10, 1949 


Get helpful information on the hulling 
of Green Peas or Lima Beans for freez- 
ing or Canning purposes. 


Our line of Hulling Machinery is most 
complete. Attending representatives 
devote all of their time to hulling prob- 
lems. We do not make any other type 
of machinery to divide our eftorts. 


May we improve your pea or lima bean 
pack for increased profits? 


AMACH 


MACHINE CO 


Green Pea Halling 


Established 1888 Incorporated 192! 


THE CANNING TRADE 


February 28, 1949 


Malte 


> 


: 
0-PO> 
‘ag 
2 
| 
% 

KEWAUREE WISCONSING 
FOOD MACHINERY | 
ANO CHEMICAL 


FREEZERS PLAN BIG MEETING 


Just about everyone interested in froz- 
en foods will be on hand in Chicago at 
the Stevens Hotel, March 6-10, for the 
8rd Annual Convention and Exposition 
of the National Association of frozen 
Food Packers. 


All segments of the business including 
the packers, distributors, preservers, 
brokers, suppliers and refrigerated ware- 
housemen are scheduled to be in atten- 
dance. Fred J. Becker, Stokely Foods, 
Inc., Gresham, Oregon, President of the 
packers association and Convention Ex- 
position Chairman, announces that “for 
the first time all segments of the indus- 
try have been united to make the 1949 
promotion the largest, most comprehen- 
sive and diversified in frozen food his- 
tory”. 

Edward J. White of Sacramento, Cali- 
fornia, Director of the Assembly, states 
that unification, the keynote of the gath- 
ering, is timely because of the rapid 
growth and expansion of the frozen food 
industry. 

“Frozen fruit and vegetables packers 
especially have come a long way in the 
last ten years,” said Mr. White. “Until 


food industry struggled to get on a 
sound, conservative basis. Impetus given 
the industry during the war advanced it 
to major proportions.” 


He said that 1,125,000,000 pounds of 
frozen foods were packed in 1948, ap- 
proximately 120,000,000 pounds more 
than in 1947. Fruits accounted for 375,- 
000,000 pounds of this total and vege- 
tables 370,000,000 pounds, or 66 per cent 
of all frozen foods packed. 


He listed the balance of 380,000,000 
pounds as follows: sea foods, 160,000,000 
pounds; poultry, 135,000,000 pounds; 
fruit juices, 30,000,000 pounds; precook- 
ed and specialty items, 30,000,000 pounds 
and meats, 25,000,000 pounds. 

Mr. Becker is chairman of the Con- 
vention and Exposition Committee and 
W. L. Pavlovski, president, Quick Frozen 
Food Association of Chicago, is secre- 
tary. 

Other members of the committee are 
William M. Walsh, president, National 
Wholesale Frozen Food Distributors, 
Inc.; Edgar M. Burns, president, Nation- 
al Association of Refrigerated Ware- 
houses; T. N. St. Hill, president, Na- 


Rogers, president, National Food Brok- 
ers Association and Fred M. Deutsch, 
Sales Promotion Manager, Marathon 
Corporation, representing the exhibitors. 


CONVENTION AGENDA 


Chairman Becker announces that the 
convention agenda this year is stream- 
lined with a view to obviating unneces- 
sary confusion and inconvenience. 

“There will be only one general session 
and it will be confined to short talks by 
men in the industry who will discuss in- 
dustry affairs,” said Mr. Becker. 

This session is scheduled to open at 
10 a. m. Tuesday, March 8. A highlight 
will be the induction of incoming officers 
of sponsoring organizations who will be 
elected at annual meetings held on Mon- 
day, March 7, by the various groups. 

The annual frozen food banquet, fea- 
turing an all-star program of entertain- 
ment, is set for 7 p. m. Wednesday, 
March 9, in the Grand Ballroom of the 
Stevens Hotel. 

The convention will get underway with 
a cocktail party in the Congress Hotel 
on Sunday evening, March 6. 

Official registration for the convention 


the advent of World War II, the frozen tional Preservers Association; Watson and exposition will start at 9 a. m. Mon- 
FROZEN FOODS INDUSTRY EXPOSITION Exhibitor Booth Number 
HOTEL STEVENS, CHICAGO—MARCH 7-10, 1949 Hamilton Foods, Inc. .......cscccsccsccecsrescccecsersecees 8 


Exhibitor 


Booth Number Hill Packing Co. 


Lloyd J. Harriss Pie Co. 


206 
209 


COM 207 The Hinde & Dauch Paper Co. 512 
Aldon 39 Honor Brand Frosted Foods 301 
302 Machine Div. Doughboy Industries, Inc. 40 
108 Marathon Corporation .... 505 
TT 508 North Pacific Canners & Packers, Inc. 501 
202 Chas. Pfizer & Co., Inc. 3 
SO 409-B _Pictsweet Foods, Ince. 408 
210 Quick Frozen Foods 513 
103 Refrigeration Corporation of America 34 
Boutell Manufacturing Company, Ine, ...........sscscssececesescesereeeeees 5 Rogers Bros. Seed Co. 203 
California Consumers Corporation A Savage Arms Corporation 404 
California Fruit Growers Exchange SB, 304 
6 Seabrook Farms .. 105 
102. Sefton Fibre Can Co. 107 
Cor olidated Siphon & Supply Company 511-A  Shellmar Products Corporation ...... 403 
502 Sierra Frozen Foods 5 
E... du Pont de Nemours & Company, Ine, ......:.cessessesseseessessees 307 Sugar Research Foundation 205 
The Nlectrie Sorting Machine Co. .........ccscsccscecsscessescsscssessescssesees 45 Sunshine Packing Corporation ...... 402 
E Manufacturing Company .........::ssssessseseee 106 C. A. Swanson and Sons ..... 201 
104 The Trailmobile Company 309 
Fila Citrus Canners Cooperative 510 Vacu-Top Jars, Ine. ...... 208 
Machinery and Chemical Corporation 504 Vacuum Foods, Ine. ...........- 310 
Pro cer Box Div. Annapolis Yacht Yard, Ime, 508 Victor Products Co. 506 
Fric 9 Waldorf Paper Products Company 303 
10 Wallace & Tiernan Co., Inc. 4 
Frank Hamachek Machine 38 Washburn-Wilson Seed Co, .... 305 
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MANAGEMENT 


day in convention headquarters at the 
Stevens. 

Group sessions to be held Monday in 
the Stevens include the annual meetings 
of the National Association of Frozen 
Food Packers and the National Preserv- 
ers Association. 

The Board of Directors of the Nation- 
al Wholesale Frozen Food Distributors, 
Inc., is set for 2 p. m. Sunday in the 
Congress Hotel. The distributors have 
scheduled an open meeting for 10 a. m. 
Monday in the Congress at which prob- 
lems of interest to the industry will be 
discussed. 

The annual meeting of the national 
distributors’ association will be held at 
2 p. m. Monday in the Congress. The 
new Board of Directors of the group will 
meet at 10 a. m. Wednesday in the same 
hotel. 

Sessions of the various groups will 
continue through Thursday, the closing 
day of the convention and show. 


EXPOSITION 


The exposition will be held in the Ex- 
hibition Hall in the basement of the 


Stevens. Approximately 100 exhibitors 
have been assigned space for the show, 
which will not be open to the public. 

However, invitations will be extended 
to the management and personnel of re- 
tail stores in the Chicago area to attend 
between the hours of 7 and 10 on Mon. 
day and Tuesday evenings. Admission 
will be by individual invitation cards. 

The show will be open during the fol- 
lowing hours from March 7 through 10: 

March 7 (Mon.) 1 p. m. to 10 p. m.; 

March 8 (Tues.) 10 a. m. to 10 p. m.; 

March 9 (Wed.) 10 a. m. to 5.30 p. m.; 

March 10 (Thur.) 10 a. m. to 3 p. m. 

The exhibitors will include in addition 
to the nation’s leading packers, major 
companies supplying the frozen food in- 
dustry with equipment, materials, sup- 
plies and services. 

Space has been assigned to firms 
manufacturing containers, frozen food 
cabinets, packaging materials, process- 
ing equipment, wrapping and sealing 
machines, refrigeration machinery and 
apparatus, as well as those furnishing 
seeds, anti-oxidants and control equip- 
ment. 


Francis Urges Long-Range Agricultural Policy 


Francis Asks For Organization Of Farm 
Policy Committee On Presidential Level 
Speaking before the National Farm 
Institute, Clarence Francis, chairman of 
the General Foods Corporation, proposed 
last week the “creation of a continuing 
committee on long-range farm policy, on 
the Presidential level. We simply can- 
_not afford to have our food and agricul- 
ture policy tossed about by a Congres- 
sional committee nudged or pressured by 
farm organizations, labor, industry, or 
by anyone else.” 


ELIMINATE PRICE SUPPORTS 

Mr. Francis said that he pleaded not 
for the elimination of the supports, but 
rather that farmers, as responsible citi- 
zens, “examine the consequences of main- 
taining these supports at static levels 
without regard to the national and world 
demand for what you have to sell.” 

He continued by saying that “neither 
the farmer nor anyone else should de- 
mand from our government a perpetual 
and unchanging price support system as 
a vested interest, as something to which 
you believe you are entitled.” 

“In this transition period which we 
have entered, nothing could be better cal- 
culated to assure overproduction of cash 
staples such as wheat, potatoes, and cot- 
ton than a combination of high and in- 
flexible price supports, shrinking ex- 
ports, and rising yields per acre on some- 
thing like a constant acreage. We may 
try to overlook the law of supply and de- 
mand, but fortunately or unfortunately, 
it never overlooks us.” 

Mr. Francis pointed out that “no one 
guarantees to business its prices or its 
profits, Above all, no group of taxpay- 


ers makes that guarantee, and I hope 
that none ever does.” 


DESCRIBES COMMITTEE 

He said American farm policy con- 
cerns more than farm residents or all 
Americans. It is a “factor in world 
peace—perhaps in the survival of civili- 
zation.” 

He proposed a “competent body of citi- 
zens to make a thorough painstaking, 
and objective study of the whole subject 
of our country’s long-range agricultural 
policy ... policy based on facts.” 

Membership of the proposed committee 
must be dedicated both to the welfare of 
agriculture and the United States, Mr. 
Francis said. He said members must 
have “intellectual competence and com- 
plete detachment from political influence 
and partisan pressures.” 

Mr. Francis pointed out that the com- 
mittee must make its plans fluid enough 
to be adaptable to changing needs of 
people. 

“The national welfare, the national 
security, and the peace of the world de- 
pend on the cooperation of men who are 
citizens first and representatives of spe- 
cial groups second, working together to 
define a proper balance for agriculture 
in this country,” the food executive de- 
clared. 


FARMERS MUST DEPEND ON 
DOMESTIC MARKETS 

Speaking for the food processing in- 
dustry, Mr. Francis said that “the inter- 
est of the food industry lies solely in 
maintaining a sound and _ prosperous 
American economy, in a stable and im- 
proving world economy.” 
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Mr. Francis said it was not in the in- 
terest of food processors to obtain cheap 
raw materials at the risk of farm econ- 
omy. ‘We don’t make profits that way,” 
he said. “Twelve-cent corn is as disas- 
trous to us as it is to you. We would 
rather buy higher and sell reasonably 
than buy too low and not sell at all.” 

He said American farmers must de- 
pend more than ever before on the do- 
mestic market. 

“It is obvious that the world needs 
more food and that need is one of the 
two factors which create demand. The 
other factor is the ability to pay for it.” 

“IT do not believe,” Mr. Francis con- 
tinued, “that this country will be able to 
export much food over and above that 
which our own foreign aid program 
makes it possible for other countries to 
take.” 


BUYER’S MARKET AFFECTING 
FARMERS 


The shift from a seller’s to a buyer’s 
market is happening now to the industry 
of agriculture as it is to all industry, Mr. 
Francis said. 

“The age of scarcity, barring disas- 
trous crop failures, is at least temporar- 
ily passing. For the first time in nine 
years the psychology of surplus has be- 
gun to replace the psychology of scar- 
city.” It was paradoxical, Mr. Francis 
concluded, that the “prodigal success of 
American farmers in producing the foods 
that the world so desperately needs today 
is a contributing factor in rebuilding 
other economies to the point at which 
they become more self-sufficient and do 
not need the current volume of American 
foods.” 


FACTORS MAKING UP POLICY 

As a contribution to a _ long-range 
agricultural policy, Mr. Francis said 
that many questions needed pondering. 
Among these he included: 

1. The need for profits as vital to the 
success of agriculture. 


2. The question of controls. 

3. The soundness of market quotas. 

4. Should support prices guarantee a 
profit or guard against actual loss. 

5. Question of storage should be bal- 
anced against the law of supply and de- 
mand. 

6. Is the spread between farmers and 
consumers too large? 

7. What should be done with sur- 
pluses? 

8. Should farmers strive for better 
quality at the risk of being penalized for 
doing so? 

9. Should further studies be made 
along lines of conservation and balanced 
farming? 

10. What are the best crops for diver- 
sification? 

11. Is there enough information about 
livestock? 


12. What about power and water and 
flood control? 
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his exclusive 


BURT NON- 


feature will send your 


LABELING ‘COSTS 
DOWN! 


hy: 
THE DUAL LABEL FEED maintains contin- 


uous feeding—no interruption to labeling 
operation. An exclusive Burt feature is offer- 
ed in the auxiliary feed fingers which function 
from both sides of label to insure uniform label 
position. 


Model AUS Non-Stop Labeler provides sim- LABELERS 


4 plified label adjustment mechanism, table (PACKERS) 
- @ height easily adjusted with single screw and 
one hand knob table control. Can size adjustments are almost “vernier” BURT MACHINE Co. 


in their fineness. | Send for catalog today. 
<9 . 


: 
MANUFACTURERS OF 
Bs Our machine made ¥% Tomato Field Baskets 


hws SS with Keg or Veneer top hoop and Galvanized 
= a >» Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 54 years of 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 


PLASTEX HAMPER 
SOLUTION to help control 
flat sour bacteria in toma- 
toes and to lengthen the 
useful life of hampers. 


Write for Full Information 
5/8 Tomato Field Basket 


Pianters Manufacturing Company, Inc. 
Portsmouth Virginia 
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BOARD MEETING DATES 


The Spring Meeting of the Board of 
Directors of the National Canners Asso- 
ciation will be held May 19 and 20 at the 
Hotel Statler, Washington, D. C. 


NATIONAL PICKLE WEEK 


Known as “Operation Pickle Push” the 
National Pickle Packers Association has 
designated May 20 to 28 as National 
Pickle Week. The week was chief topic 
for discussion at a recent meeting of the 
association’s Education Committee held 
in Chicago, when plans were discussed 
for the forthcoming campaign outlining 
a far reaching program of publicity de- 
signed to hit millions of consumers via 
the air and press. The humorous angles 
of pickles are to be publicized to the ut- 
most. 


TENNESSEE-KENTUCKY 
OFFICERS 


Shell R. Clevenger, Bush Brothers & 
Company, Dandridge, Tennessee, was re- 
elected President of the Tennessee-Ken- 
tucky Canners Association at the Annual 
Meeting held at Nashville, February 15. 
Other officers elected are: William Mar- 
tin, American Syrup & Preserve Com- 
pany, Nashville, Tennessee, Vice-Presi- 
dent; and C. Hays Hollar, Hollar Can- 
ning Company, Newbern, Tennessee, Sec- 
retary-Treasurer (reelected). 


The Board of Directors are L. Houston 


Herndon, Humboldt, Tennessee; John 
Ried, Owensboro, Kentucky; H. L. W. 
Hill, Portland, Tennessee; John B. 


Schild, Dayton, Tennessee; J. Paul Crad- 
dock, Bardwell, Kentucky; Clyde Watts, 
Carrolton, Kentucky; S. Burnie Bush, 
Dandridge, Tennessee; W. Ed Booker, 
Chattanooga, Tennessee; J. O. Tankers- 
ley, Bells, Tennessee; John M. Craddock, 
Ridgely, Tennessee; J. Dale _ Sloat, 
Whitesburg, Tennessee. 


CARROT GRADES 


The Production and Marketing ad- 
ministration has issued proposed revised 
Standards for Canned Carrots, which are 
designed to adapt the standards which 
have been in effect since July 1, 1940 to 
present day canning procedures. . All 
persons who desire to submit data or 
views or arguments for consideration in 
connection with the revision, should file 
in duplicate with the Chief, Processed 
Products Standardization & Inspection 
Division, Fruit & Vegetable Branch, Pro- 
duction & Marketing Administration, U. 
S. Department of Agriculture, Washing- 
ton 25, D. C. not later than 30 days after 
the date of publication in the Federal 
Register of February 22. 
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NEWS AND PERSONALS 


HEADS HUME PARTS 
DEPARTMENT 


A. M. Kircher, for the past 15 years 
Sales Manager of the Witaker Manufac- 
turing Company of Chicago, manufac- 
turers of agriculture repair parts, has 
become affiliated with the H. D. Hume 
Company, Mendota, Illinois manufactur- 
ers of special harvesting equipment, 
where he will head up the newly estab- 
lished parts and accessories department 
as its General Manager. He will also be 


A. M. KIRCHER 


Assistant Manager of the firm’s manufac- 
turing division. He is presently engaged 
in reorganizing the repair parts depart- 
ment so that needs of customers can be 
cared for promptly and in correlating the 
work of his department with the manu- 
facturing department so that repair 
stocks will always be adequate. Mr. 
Kircher is a civil engineer graduate of 
the University of Illinois and for a num- 
ber of years was in the construction 
equipment field. 


RED ROSE GROCERS MEET 


E. J. Laucks, Director of Sales Devel- 
opment for the Pennsylvania Canners 
Association, was guest speaker at the 
14th Anniversary Banquet of members 
of the Red Rose Food Stores, their fam- 
ilies, suppliers and friends at the Bruns- 
wick Hotel, Lancaster, Pennsylvania on 
the evening of February 21. There are 
nearly 100 Red Rose Food Stores, spon- 
sored by Miller & Hartman, Lancaster 
wholesale grocers, and more than 300 
persons attended the Anniversary Ban- 
quet. Officers of Red Rose are: J. Edwin 
Brown, President; Paul J. Wilson, Vice- 
President; and H. Ray Blanck, Secre- 
tary. 
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CHERRY PIE CONTEST WINNER 


Betty Latimer, 18 year old Fredonia, 
New York High School Senior, won the 
1949 National Red Cherry Pie Baking 
Contest held in the Morrison Hotel Bun- 
galow in Chicago, February 22, conclud- 
ing National Cherry Week, and sponsored 
by the National Hatchet Club. Recog- 
nized as the Cherry Pie Baking Queen, 
she presented the pie to President Tru- 
man on Thursday. First prize included 
a $150 check and the trip to Washington. 
Second prize of $75 was won by Mardelle 
Clarksen, 16, of DePere, Wisconsin. Lora 
Sue Phegley, 15, of Carlisle, Indiana, 
won third prize of $60; Pat Loudon, 17, 
Kent, Washington, $40, fourth prize; 
and Arleta Leach, 16, of Kalispell, Mon- 
tana, won the $25 fifth prize. 

The 15 finalists in the contest were se- 
lected from cherry producing states. 
They ranged between 15 and 20 years of 
age. The contestants were graded as fol- 
lows: 20% on appearance of the pie, 30% 
on crust texture and flavor, 30% on fill- 
ing, and 20% on the personality and 
poise of the contestant. 


RUSSO STEPS UP AT 
CONSOLIDATED GROCERS 
Now Vice-President and Director of 


Purchases of the C. D. Kenny Division 
of Consolidated Grocers Corporation, Leo 


C. Russo will assume additional duties © 


with the parent company starting March 
10, when he will have charge of West 


Coast buying for all of the divisions of ; 


the company. Mr. Russo, a Baltimorean, 


has a national reputation in the canned 4 


foods industry, since his association with 
Kenny dates back to 1921. In 1946 he 
was promoted to Vice-President of the 
Division. His present promotion comes 
as a recognition of his outstanding ser- 
vices and will take him to San Francisco, 
where his permanent office will be lo- 
cated. 


WASTE TREATMENT BULLETIN 


Infileo Incorporated, Chicago manufac- 


turers of water conditioning and waste | 
treating equipment, announce the pub- 7 


lication of a new bulletin, “Waste Treat- | 
ment to Comply with Stream Pollution | 


Control Regulations”. 
It is intended primarily to inform the 


industrial plant executive or municipal | 


engineer, who is charged with responsi- 
bility for pollution control, of the latest 
important methods of waste treatment. 

The bulletin describes briefly the gen- 
eral problems involved and then discusses 
the principal treatment methods. 
case studies are reported. Copies of Bul- 
letin 70 are available upon request from 
Infileo Incorporated, 325 West 25th 
Place, Chicago 16, Illinois. 


Actual | 
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... there are finer servings at 
bigger savings ...and each 
product Quality-Controlled 
and Quality-Guaranteed to 
give complete satisfaction. 


PHILLIPS PACKING CO., INC., 
Cambridge, Md. 


ATTRACTIVELY DESIGNED 


LITHOGRAPHING Co. INC. 
GAMSE BUILDING. BALTIMORE,MD. 
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PRODUCTION 
ADVANTAGES 


that Reduce Problems of Management 


® Dependable production, greater capacity, re- 
duction of | operations, elimination of non- 
productive time, increased yield, effective quality 
control, and other advantages supplied by L - 
kamp Units, make vital contributions toward making 
costs less and products better. 


Indiana E-Z-Adjust Pulper 


Stainless Steel Kook-More 
Units Indiana Colossal Pulper 


F. H. LANGSENKAMP COMPANY 
227-235 East South Street, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
*® Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th Ave., 
Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, Utah * 
Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. ® Tri-States: TOM 
McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: BROGDEX COMPANY, P. O. Box 512, 
McAllen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada * 
India: GLADWYN & CO., Powvala Building, 251 Hornby Road, Fort, Bombay. 


Colossal (Paddle) Finisher 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, CREMOGENIZERS, 
TRIMMERS, MACERATORS, SUCCULOMETERS, 
MATURITY SELECTORS, FEEDERS, CONVEYORS, 
CONSISTOMETERS, BELTINGS, PUMPS, MAGNETS, 
SANITARY PIPE, AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER. MD 
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NEWS -- PERSONALS 


JEWEL SALES SOAR 


Jewel Tea Co. reports for the past 
year, (50th in the Chicago chain’s oper- 
ation) sales of $153,565,788, an increase 
of 17 percent over the previous year’s 
volume. 

At the close of the year, Jewel was 
operating 154 retail food stores and 1,876 
home service routes, both showing in- 
creases over 1947. 

Inventories at the close of the past 
year were sharply lower, F. J. Lunding, 
president, said, pointing out that “The 
ready availability of most items of mer- 


chandise made it possible not only to re- 
duce quantities in our distribution chan- 
nels, but also to limit purchase commit- 
ments to current needs.” In relation to 
sales, he said, there were no important 
charges for inventory write-downs dur- 
ing the past year. 


The ccmpany has continued with its 
store modernization program, Mr. Lund- 
ing said, and has also made considerable 
progress in its extensive enlargement 
program at its Chicago warehouse, which 
involves an estimated outlay of $1,300,- 
000. 


24/2 48/iP 
513,605 
Maryland . 8,475,904 
Delaware 99,170 
New Jersey ... 
Pennsylvania . 516,506 497 
We 1,118,183 49,000 
Ohio 1,009,327 5 486 
2,027,831 66,799 
Tenn. & Ky. 259,782 
Ark., Mo. 874,059 
Colorado 76,940 
335,546 
1,380,845 


actual cases in 1947. 


ing estimates for those not reporting. 


TOMATO PACK FOR 1948 
Compiled by N.C.A. Division of Statistics 


21/303 


4,000 


24/2% 6/10 &Glass TOTAL 

147,606 754 762,623 

621,485 35,381 1,914 219 

TE 220,874 

15,858 71,896 134,860 

39,762 136,204 692,969 
52,835 13,936 1,224,954 
40,000 186,087 313,244 1,554,144 
364,785 558,752 3,013,167 
19,600 33,410 322,692 

13,049 954,982 

49,467 323,855 

170,457 125,822 631,825 
2,055,706 (a) 445,615 4,712,962 

51,613 1,000 2,003,114 


$69,132 204,851 
(a) Ineludes 111,777 eases of 48/1T in California. 
The total pack of tomatoes for 1948 amounted to 21,466,688 actual cases compared to 23,986,993 


On the basis of equivalent cases of 24/2’s, the 1948 pack totaled 
cases compared with 27,709,000 cases in 1947. 

The above report is a summary of a.l canners known to have packed tomatoes in 1948 includ- 
California figures are compiled by the California League. 


1948 TOMATO PULP PACK 


Mise. Tin 


3,597,298 3,702,538 


505,444 21,466,688 


24,393,000 


New York 
Maryland | 
Delaware { 


Ohio 10,280 
99,888 
1,382 
California ...... 
Deer 528 
224,024 


30,803 


295,854 


5 Mise. Tin 
24/2M% 6/10 Gallons & Glass TOTAL 
22,843 221,354 22,529 271,938 
56,876 4,689 106,968 
6,000 365.743 45,197 739,708 
778 78,452 9,588 58,768 
270,864 634,002 24,690 39,508 969,064 
350 185,592 146,395 363,668 
300,835 1,763,583 106,643 185,903 2,876,842 


This report covers all packers known to have packed pulp and puree in 1948, together with 


estimates for firms not reporting. 


same plant but is intended to cover the pack of pulp and puree for sale only. 


It does not inelude pulp and puree for remanufacture in the 


The pack shown 


above of 2,876,842 actual cases is equivalent to 2,789,605 cases basis 6/10’s and compares with 
the 1947 pack of 4,501,094 actual cases equivalent to 4,414,326 cases basis 6/10’s. 


1948 CHILI SAUCE PACK 


No. 10 Tin 


Mise. Tin & Glass ............. 


TOTAL 


Units 1947 Pack 1948 Pack 
per case actual cases actual cases 
12 3,393,558 2,212,994 
6 226,762 98,622 
860 4,039 

3,621,180 2,315,655 


The above report is a summary of all canners known to have packed chili- 
sauce in 1948, together with an estimate for one firm not reporting. The 12 Z 
glass is reported on a basis of 12 bottles to a case. 

Information for California included in the above totals, was compiled by the 
Canners League of California. 
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PIEDMONT APPOINTS YOWELL 


W. A. Yowell, 110 Patton Avenue, 
Montgomery, Alabama, has been ap- 
pointed to handle the sales of Piedmont 
Label Company, Bedford, Virginia lith- 
ographers in Southern territory and will 
work out of Montgomery. 


MARYLAND A TUNA PACKER 


Competitive-priced offerings of canned 
tuna fish by Maryland canners have 
aroused widespread attention in eastern 
markets. Maryland canners are report- 
ed operating on tuna caught in Central 
and South American waters, and brought 
to the East Coast for canning. 


HOT CAN EXPANDS FOOD LINE 


Three Meat Dishes and Chili Con Carne Now 
Packed in Self-Heating Cans. 


Expansion of the line of food prod- 
ucts packed in self-heating Hotcans to 
include beef and gravy, corned beef hash, 
frankfurters in brine and chili con carne 
is reported by the Can Manufacturers 
Institute. Previously, foods packed by 
the Hotcan Corporation of Los Angeles 
included frankfurters and beans, ham- 
gurgers, chicken dinner, chicken noodle 
soup and two beverages, hot chocolate 
and coffee. 

The food is packed in a conventional 
can which is enclosed in an outer can. 
Two separate compartments containing 
liquid and a chemical are contained be- 
tween the walls of the can. When the 
outer can is punctured, the liquid and 
chemical mix to generate heat. The food 


is ready to serve hot in only 12 minutes. 


. 
want 


ears 


q 
ane off 


Present plans call for the addition of 
other food products to the Hotcan line. 
These include a Tom and Jerry Mix and 
baby foods. The latter is expected to 
prove especially valuable to mothers and 
invalids in providing a convenient, easy 
way of serving hot meals at any hour 
of the day or night. 
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NEWS — PERSONALS 


PFIZER MOVES SALES 
DEPARTMENT 


After 80 years at their address “81 
Maiden Lane, New York” the Domestic 
Sales Department of Charles Pfizer & 
Company, Inc. has moved to the Brook- 
lyn headquarters of the company, effec- 
tive February 21, J. E. McKeen, Execu- 
tive Vice-President has announced. The 
new address will be at 630 Flushing Ave- 
nue, Brooklyn and all communications 
and orders relating to domestic sales 
should be so addressed. The change 
marks the passing of one of the last of 
the chemical manufacturers from the 
downtown New York area, which at one 
time was also a jewelry center, but now 
used by insurance and financial concerns. 

The company will continue to hold 
their historic building at 81 Maiden 
Lane, but will use it only as the export 
sales office. The change to Brooklyn will 
further coordinate the company’s recent- 
ly expanded sales department and cen- 
tralize it in the modern Brooklyn office. 


NEW BROKERAGE FIRM 
Hal J. Ettinger and Arthur Gale have 
filed a formal statement to indicate they 
are operating as manufacturers repre- 
sentatives in food products at 699 Second 
St., San Francisco, California, under the 
firm name of the Jean Bart Company. 


MARKETING DIRECTOR SPEAKS 


Ben Wood, national marketing <direc- 
tor of the Glass Container Manufactur- 
ing Institute, was the featured speaker 
at a recent dinner meeting of the North- 
ern California Chapter of the American 
Marketing Association. He is the origi- 
nator of the Cleveland Pantry Shelf Sur- 
vey marketing studies now in use by 
many newspapers end organizations in 
collecting market data of this type. 


) County Dutch Onions, packed in cans 
a ‘eady to use, keep kitchen secrets in 
itchen where they belong .. . elimi- 
} offensive odors. Glazed, creamed or 
cd, there’s not a tcar in a tubful! 
] ed by Hungerfoid (Pa.) Packing 
Corn pany, they are the convenient, eco- 
cal way to add extra flavor to soups, 
's and stews. 
THE 


-ANNING TRADE February 28, 


GETS FF ACCOUNT 


Wm. H. Morse Co., New York City 
food brokers, have been named sales rep- 
resentatives in the metropolitan area for 
the Braddock Frosted Foods, Ine., of 
Braddock, N. J. 


CANNER NAMES BROKER 


Roselli’s Pure Food, Inc., Merchants- 
ville, N. J. canners, have appointed John 
N. Hunter, Boston, as their sales repre- 
sentatives in that market. 


NAMED CF BUYER 


Wallace, Burton & Davis Co., New 
York City wholesale grocers, have ap- 
pointed Joseph P. Beronino canned foods 
buyer. 


APPOINTS BROKER 


Shirley-Ayr Canning & Freezing Co., 
Ine., of Mount Union, Pa., has appointed 
Leemar Co. its sales agents for the New 
York area. 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
sturdily built. 


ROBINS PADDLE OR 
BRUSH FINISHER 
All size screens. 


1949 


EQUIPMENT 
Vegetable Seafoods 


INCREASES YIELD — CUTS COST 


SEND FOR 
CATALOG 


HOT WATER 
SCALDER 


ROBINS 
SPINACH 
BLANCHER 
AND FEEDER 


ROBINS 
ALL STEEL 
RETORT 
All welded 

truction. 


HAYNIE 
TOMATO 
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WEEKLY REVIEW 


THE MARKET—There’s little change, 
nor has been in the market for a good 
many weeks. Buyers are possibly more 
cautious than ever since the commodity 
market fell and continue replacement buy- 
ing in ridiculously low, costly and more 
frequent lots. Pressure is probably more 
apparent than ever as the search con- 
tinues for bargain lots. Rumors of such 
sales are prevalent in all markets and 
bid and asking prices are in some cases 
at wide variance. Concessions are, of 
course, being made occasionally, for the 
most part in the lower grades. Most of 
the volume, however, is moving at list 
price. 


TOMATOES — One of the important 
market considerations of the week was 
the issuance of the pack and stock posi- 
tion of canned tomatoes by the National 
Canners Association. First glance at 
these figures would indicate that this 
item isn’t moving so well. Despite a pack 
2% million cases smaller last year than 
the year before, and a total supply of 
approximately a million cases less, can- 
ners held as of January 1, 1949 3% mil- 
lion cases more than the same date a 
year earlier. Canners’ shipments for 
the last six months of the year had fallen 
off nearly 4% million cases from 1947. 
Looking a little further into the situa- 
tion, however, we learn that distributors 
had reduced their holdings approximate- 
ly 2 million cases during the year. They 
shipped to the retailer about a million 
and a half less cases July to January 
than a year earlier. Not having the re- 
tailers’ figures available, it is not possi- 
ble to determine actual consumption but 
it is common knowledge that retailers 
are operating close to the vest in much 
the same manner as the wholesaler. It 
would be erroneous then, to say that con- 
sumption of canned tomatoes has fallen 
off, despite the short sighted policy of 
buyers in neglecting to keep sufficient 
supplies on hand for maximum sales. On 
the other hand, with stocks in distribut- 
ing channels at bare minimum, canners 
should enjoy considerably more activity 
these next several months than during 
the same period last year. The follow- 
ing tables give a rather comprehensive 
picture of the tomato situation. 


STOCKS AND SHIPMENTS 
CANNED TOMATOES* 


CANNERS 1947-48 1948-49 
(Actual Cases) 
Carryover 362,295 1,949,713 
Pack 23,986,993 21,466,688 
Supply 24,349,288 23,416,401 
Total Stocks, January 1.......... 8,555,510 12,033,814 


Shipments, July 1 to Jan. 1....15,798,778 11,382,587 
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MARKET NEWS 


DISTRIBUTORS 
3,305,000 4,209,000 
Canner Shipments to Distrib- 
utors July 1 to Jan. 1 15,793,778 11,382,587 
Total Supply ......... 19,098,778 15,591,587 
Stocks January 1 7,533,000 5,669,000 
Distributors Shipment 
to Tami. 11,565,778 9,922,587 
* Canners’ figures from N.C.A. Division of Statis- 
ties. 
Distributors from Bureau of the Census Report. 


TOMATO STOCKS IN CANNERY’ 
HANDS JANUARY 1, 1949 
(Actual Cases) 
Fancy’ Ex. Std. Std. Total 


Northeast.... 90,216 397,255 32,553 520,024 
Mid-Atlantic 109,188 1,004,762 2,093,973 3,207,923 
Mid-West... 545,983 2,111,930 446,227 3,104,140 


West 1,147,693 1,692,108" 4,402,382 
BOWER: 8,532 166,681 624,132 799,345 
2,316,500 4,828,321 4,888,993 12,033,814 


* Includes 111,985 cases Italian type. 

Total holdings by can size were 6,585,347 cases 
2’s; 272,731 cases No. 1 Picnic; 190,690 cases No. 
303; 2,830,713 cases 2144's; 1,754,559 cases 10's; 
and 399,774 cases miscellaneous. 


NEW YORK MARKET 


Psychological Effects Of Commodity Price 
Breaks—Buyers Becoming Even More Cau- 
tious—Fractional Weakness In Tomatoes— 
Standard Pea Concessions Sought — High 
Freight Rates From Mid-West Stimulate In- 
terest In Eastern Corn—New Pack Mixed 
Vegetables Lags—Salmon Dull But Complete 
Clean Up Top Grades Expected—Good In- 
quiry On Sardines—Competition In Tuna— 
Citrus At High For Season—More Interest 
In California Fruits—Improved Demand For 
Northwest Pears. 


By “New York Stater” 


New York, Feb. 25, 1949 


THE SITUATION—While there have 
been no major changes in canned foods 
markets this week, recent breaks in com- 
modity prices are having a psychological 
effect upon canned foods. The market, 
if anything, appears a trifle soft in some 
spots this week. California canners have 
not yet met competitive prices in tuna, 
particularly on albacore, but the situa- 
tion appears rather sluggish. A num- 
ber of independent California canners 
are meeting fruit price concessions re- 
cently announced by a major packer. 


THE OUTLOOK—Buyers are becom- 
ing even more cautious in the matter of 
forward commitments, and are looking 
the market over most carefully, even 
when purchasing in relatively limited 
lots. It is not expected that any specu- 
lative interest will develop, even on those 
lines where a sold-up market is indicated 
well in advance of replacements from 
1949 packs. 


TOMATOES — Notwithstanding the 
sold-up position of the market, some 
holders have been showing a little more 


THE CANNING TRADE 


inclination to part company with carry- 
over tomatoes, and the market has sag- 
ged fractionally. Standard 1s are re- 
ported available in a limited way as low 
as 92% cents, although most sellers are 
5 cents over that figure. Standard 2s are 
generally held at $1.30, with an occa- 
hional lot at $1.27%4, both f.0.b. southern 
canneries. 


PEAS—Buyers have been seeking con- 
cessions on standard peas, and it is un- 
derstood that some business has gone 
through at relatively low prices. Men- 
tioned are trades in standards as low as 
80 cents, f.o.b. southern cannery, for 4- 
sieve, with 3-sieve at 90 cents. Buyers 
are on the lookout for 10s, and are not 
so bearish in their price views for this 
size, as the market is closely sold up. 


CORN—High freight rates out of the 
Midwest, as had been expected, are stim. 
ulating interest in southern pack corn, 
and buyers are looking for standard 
crushed golden around $1.05 and whole 
grain at $1.25, although most canners 
are asking considerably more money. 
Buyers are reported looking for extra 
standard crushed white 10s around $6.75 
at southern canneries, with offerings by 
no means large. The corn situation in 
the Midwest has shown no material 
change during the week. 


MIXED VEGETABLES — With the 
new pack of fresh mix vegetables lag- 
ging, a little interest is developing in 
fancy 2s at $1.25, f.o.b. southern can- 
nery, and 303s at $1.00 are also coming 
in for some attention. On standards, 2s 
are rather slow at $1.05, with 303s at 90 
cents, all f.o.b. canneries. 


SALMON—Little new business has de- 
veloped in the salmon market, and it is 
obvious that current high prices are re- 
tarding sales. However, unsold stocks 
of top grades remaining in canners’ 
hands are extremely light, and packers 
look for a complete clean-up before the 
end of the season. Selling pressure has 
eased on chums, holders figuring that the 
position of this variety will probably im- 
prove as stocks of the higher grades dis- 
appear. 


SARDINES—Maine canners are again 
back to a $9 minimum basis on quarte’s, 
and report a good inquiry. Reports from 
California also note a firming up in the 
sardine situation, with off-priced off: r- 
ings cleaned up. 


TUNA — Northwestern packers have 
reduced albacore prices to $21.25 jer 
case, a drop of $1.75, but southern Cali- 
fornia canners have not met the reduc- 
tion. Meanwhile, importers have lowered 
prices on Peruvian canned tuna, and 
with Maryland entering the picture as 
a tuna canner, the competitive situation 
promises to become still more complex. 
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CRABMEAT—Jap crabmeat is offer- 
ing currently at $12.95 per case of 
24, ‘4s and $51 per case of 96/s, both 
f.o.). San Francisco. Reports from the 
Northwest indicate a virtual stoppage of 
crabmeat canning, due to poor weather. 
Canners quote fancy 48/%s at $22 per 
case, f.o.b. cannery. 


CITRUS—Prices at Florida canneries 
continue firm at recent advanced levels, 
—the high for the current season thus 
far. Meanwhile, however, the trade is 
buying only for nearby requirements, 
and there is growing interest in the ex- 
tent to which canned quick-frozen citrus 
concentrates are cutting into the juice 
market in some of the larger eastern 
markets. 


CALIFORNIA FRUITS—Buyers are 
showing more interest in cling peaches, 
with coast reports indicating that the 
market is nearing a sold-up condition, 
particularly on 10s. Choice halves are 
firmly held at $2.55, with standard 
halves at $2.30. Freestone halves are 
coming in for more attention, offerings 
being reported as low as $2 per dozen for 
choice, halves or sliced. Lower prices have 
stimulated the movement of ’cots to some 
extent, and buyers are reported inter- 
ested in choice halves 2%s at $2.25 and 
standards at $1.75. Recent price cuts in 
fruit cocktail have also stepped up dis- 
tribution, and buyers are showing more 
inclination to make replacements. Offer- 
ings on cocktail currently are reported 
at $1.30 for 8-ounce, with tall 1s at $2.00 
for choice, 244s at $3.25 and 10s at 


$12.75, with many canners cleared out - 


of the latter size. Fruits-for-salad are 
also nearing the clean-up stage, and the 
market is strong. Movement in pears 
has continued routine, with canners quot- 
ing choice 1s at $2.55 and upwards, 2's 
at $4.05 to $4.25 and 10s at $14.75, all 
f.o.b. canneries or common shipping 
point. 


NORTHWEST PEARS — Canners in 
the Northwest report an improvement in 
demand for pears, and are holding 
steady at list prices in most cases. Cur- 
rent offerings include standard 2's 
ha! s in light syrup at $3.50, with choice 
In 'cavy syrup at $4.00 and fancy in 
ext: . heavy syrup at $4.35, all f.o.b. can- 
ne: The market for 10s shows a steady 


ton faney in heavy syrup commanding 
$1° (0, choice in heavy syrup $14.75, and 
sts ards in light syrup listing at $13.25 


In ost instances, f.o.b. canneries. 


IN NEW POST 
' vin J. Fitzpatrick, vice president 
of nerican Home Foods, Inc., since 
19 in charge of its Chef Boy-Ar-Dee 
dis n, has been named executive vice 
pi ‘nt of the Industrial Tape Corpor- 


- 


A> average farm will use about 2,000 
boa: feet of lumber each year. 
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CHICAGO MARKET 


Rainfall Needed For Normal Crops — Dry 
Bean Market Soft—Shipping Instructions On 
Fruits Encouraging, Steady Volume Of New 
Business—Tomatoes And Tomato Products 
Settling At Lower Price Level—Simplifica- 
tion In Olive Sizes Gaining Momentum— 
Texas Spinach Packing To Be Resumed In 
Early March—Fish Quiet. 


By “Midwest” 
Berkeley, Calif., Feb. 24, 1949 


RAIN NEEDED—California growers 
and canners are keeping an anxious eye 
on weather conditions and crop prospects 
for the coming season. Despite the heavy 
storms that have raged over much of the 
West in recent weeks, with snow in the 
most unexpected places, rainfall is far be- 
low normal and there is a possibility that 
another dry season is ahead. Rainfall at 
San Francisco at this writing is but 
10.72 inches for the season, against a 


~ normal of 15.35, and in the San Joaquin 


Valley the deficiency is even more mark- 


ed. In some districts rainfall so far is 
less than one-half normal. About the 
only encouraging feature is the fact that 
the snowfall in the mountains is heavier 
than a year ago. 


DRY BEANS —Canners and dealers 
are still making purchases of dry beans 
largely as needed for immediate use and 
prices continue to sag. Growers are mar- 
keting supplies slowly and additional 
quantities are being placed under Gov- 
ernment loan and purchase agreements. 
The index number of California bean 
prices, based on San Francisco dealers’ 
quotations, is now 220.9, compared with 
363.8 a year ago. Stocks on hand on 
February 1 totaled 3,088,992 bags, or the 
largest at any corresponding date since 
1942. The movement this season of 
Small Whites, Baby Limas and Pink 
beans, is well below that of a year 
earlier. Small Whites are to be had at 
$5.20 per 100 pounds, and Baby Limas 
at $8.20, which is also the price quoted 
on Pink beans. 


FRUITS—One of the most encourag- 
ing features of the California canned 
fruits market is the steady increase in 


easily cleaned or sterilized. 


BOX 124 
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Write your Supplier TODAY for La Porte Conveyor Belting. 
any length - almost any width. 


LA PORTE MAT & MFG. CO. 


PORTE 


FLEXIBLE STEEL 


CONVEYOR BELTING 


La Porte Flexible Steel Conveyor Belting keeps things moving 
smoothly and efficiently from bin to shipper. 
permits the circulation of steam and water around products in pro- 
cess. Its strong, resiliant construction withstands the impact of 
loading and will not stretch out of shape .. . slip . . . weave or 
jump. No special dressings are needed to keep it in shape and it is 


Its porous design 


It is available in 


LA PORTE, INDIANA 
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MARKET NEWS. 


the number and size of shipping instruc- 
tions coming through. There is a steady 
volume of new business being had right 
along but canners are just as interested in 
having goods already sold leave their 
warehouses. There is a lot of loose talk 
about drastic reductions in prices, even 
in financial publications that should be 
able to get the real facts, but most can- 
ners are still operating on price lists that 
have been in effect for months. Here and 
there a canner parts with a few items at 
less than regular list but this does not 
necessarily mean that the market, as a 
whole, is weakening. A buyer can al- 
most have his choice of fine brands in 
No. 2%s standard cling peaches at $2.35, 
against a former price of $2.45, and some 
are to be had at $2.30. And just recent- 
ly a lot of No. 10 fancy fruit cocktail 
that had been held at $12.90 was sold at 
$11.25. Cuttings showed that the cher- 
ries in this item were commencing to 
bleed so the lower price represented more 
than a softening of the market. Reports 
from some distributing areas indicate 
that at long last stocks of Hawaiian 
pineapple juice are large enough to care 
for the demand, with lower price juices 
of other kinds cutting into sales to some 
extent. The market here is still firm at 
$3.50 for 46-oz. 


TOMATOES—Some items in tomatoes 
and tomato products are getting down to 
a somewhat lower price level, although 
most items in the list are quite firmly 
held. One of the large canning concerns 
lowered its price the middle of the month 
on No. 2 tomato juice to $1.00 and on 46- 
oz. to $2.15. Heavy drives have been 
launched on tomato catsup and _ this 
article is being moved in larger quanti- 
ties. The California Packing Corpora- 
tion has launched a separate national 
advertising campaign on its featured 
brand of catsup. Nine years ago more 
than one half its pack of this brand was 
marketed in California, but today more 
than two-thirds of the business comes 
from other States, and the California 
volume has doubled. This showing il- 
lustrates how tomato products have gain- 
ed in popularity in recent years. 


OLIVES—The Olive Advisory Board 
has been informed that the pack of ripe 
olives for 1948 was about 880,000 cases, 
made from 12,500 tons of fruit, the light- 
est in several years. Processed green 
olives accounted for another 5,000 tons. 
The canned product has been moving 
well of late with the slightly higher 
prices found necessary meeting with 
little resistance. One of the most inter- 
esting developments in olive canning and 
marketing in recent years has been the 
first wedge this season toward simplifi- 
cation of sizes. Size names, which in- 
clude Mammoth, Giant, Jumbo, Colossal 
and Super Colossal, have been held by 
some members of the industry to lean too 
much toward circus nomenclature. One 
prominent canner is producing a blend of 
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Colossal, Jumbo and Giant olives, which 
do not differ greatly in size, and is offer- 
ing this as King olives, with the approxi- 
mate size of the fruit appearing on the 
label, as required by law. It is already 
its heaviest selling item in the list. In- 
stead of grocers being called upon to 
stock three sizes in the larger size fruit 
they now stock but one. The prices of 
the items now canned by this concern 
are: No. 1 tall King, $2.75; Mammoth, 
$2.65; Extra Large, $2.55; Large, $2.30, 
and Small, $1.80. Medium is offered in 
buffet tins at $1.40, while chopped olives 
are offered in 4%4-0z. tins at 90 cents. 


SPINACH — California canners hav- 
ing interests in spinach packing in Texas 
report that losses from the freeze there 
promise to run from 20 per cent to 25 
per cent of the crop. The fact that snow 
fell on the fields tended to minimize the 
damage. Packing is to be resumed early 
in March, but a full pack will be out of 
the question. 


FISH—tThe canned fish market con- 
tinues quiet with California sardines 
selling at $8.00 to $8.50 for 1-lb. ovals in 
tomato sauce. A limited amount of busi- 
ness is being booked on squid at $4.50 a 
case. The canned tuna market remains 
unchanged, with imports tending to keep 
prices down. 


CALIFORNIA MARKET 


Volume Exceeds 1948 To Date—Drop In 

Meat Prices Causes Uneasiness In Salmon— 

Slight Weakness Noted In Tomatoes and To- 

mato Products—Citrus Continues Strong— 

Shortages Showing Up On Some Lines Of 
California Fruits. 


By “Berkeley” 


Chicago, Ill., Feb. 24, 1949 


THE MARKET—Business is moving 
along at a normal level without much 
change from the volume level of recent 
weeks. Individual orders are continuing 
small in size, with the total volume 
amounting to a rather respectable total. 
It is believed that most brokers are find- 
ing business in 1949, up to this point, 
showing a quite respectable increase over 
a comparative period of 1948. This situ- 
ation, of course, is due as much as any- 
thing else to the shape in which buyers 
in town here have maintained their in- 
ventory this year, as compared with the 
situation in the first couple of months of 
1948, which showed apparent overstock- 
ing in a number of lines and led to a 
good deal of apprehension on the part 
of the buyers at that time. This year 
the situation is very different, and almost 
every buyer here in town is strictly on a 
current basis and right on top of the 
situation. 


THE CANNING TRADE 


SALMON—There is still quite a little 
conversation, but comparatively little 
buying activity, on salmon in the market 
here. Tall chums are still displaying 
some weakness, with a number of offer- 
ings described by both sellers and some 
of the buyers here as strictly top qual- 
ity being made at $17.50 f.o.b. the Coast. 
There are also some offerings as low as 
$17.00 on which the quality is reported 
to be questionable, and there are also 
other offerings ranging up to $18.00, and 
in some cases slightly more. There are 
some purchases being made of chums at 
these levels, but the volume is small. Tall 
reds are still quoted at prices ranging 
from $26.00 to $27.00, and tall pinks are 
apparently quite firm at $24.00. %# 
Puget Sound sockeyes are available here 
at prices in a range from $20.00 to $21.00 
and %# fancy cohoes at around $15.00. 
Most buyers here are maintaining a 
very small stock of salmon, and in spite 
of the strong statistical position of most 
items, the trade remains very much 
afraid of the current price levels. This 
feeling has been intensified by the drop 
in retail meat prices which has made 
itself felt here in the market recently, 
and which some buyers feel will have an 
unfavorable reaction on the sales of sal- 
mon at current prices. In the meantime 
the trade continue to report that special 
sales on salmon, particularly tall reds at 
59c, are moving reasonable quantities 
of fish, but at regular shelf prices be- 
tween sales the volume is rather slow. 


TOMATOES — There has been some 
activity in tomatoes and tomato products 
here, with some slight weaknesses seem- 
ingly being felt in some items. No. 2 
extra standard tomatoes are still quoted 
in the neighborhood of $1.50 f.o.b. fac- 
tory, but several buyers here definitely 
state that good quality extra standard 
No. 2 tomatoes can be purchased below 
this figure, and that offerings on toma- 
toes described as extra standard have 
been made down as low as $1.35, al- 
though it is not believed that the offer- 
ings of $1.35 represent top extra stand- 
ard. No. 10 extra standard tomatoes 
ean still be purchased at $7.25 delivered 
Chicago for very good quality. Tomato 
juice is quoted in a fairly wide range of 
prices on 46 oz., running from $1.80 up 
to $2.15 f.o.b. factory. Some business is 
being done, although here again it is 
definitely reported by some buyers that 
they have received confirmation on fancy 
tomato juice at $1.70 f.o.b. factory. 14 
oz. catsup is offered at prices running 
around $1.25 f.o.b. factory for extra 
standard, with standard at about 10c to 
15¢e under this quotation, and there are 
reports of individual confirmations on 
extra standard at a level between $1.20 
and $1.25 delivered Chicago, although tis 
does not constitute the general market. 


CITRUS JUICES—There continues to 
be a good deal of strength in the citrus 
situation with most canners now quoting 
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46 oz. faney orange juice in the neigh- 
borhood of $2.25, with 46 oz. fancy blend- 
ed juice at about $2.05 to $2.10, and 
grapefruit juice at around $1.75 to $1.85. 
It is not believed that there has been 
much volume of new business recently 
on citrus juice here, as buyers continue 
to tread very lightly while testing out 
the advanced price levels on these com- 
modities. 


CALIFORNIA FRUITS — Some busi- 
ness is being done on California fruits, 
and there are some shortages showing up 
on certain items. No. 10 choice whole 
peeled apricots appear to be cleaning up 
rather well, as do most items of better 
grades sliced peaches. 8 oz. choice whole 
peeled apricots are offered in here at 
prices ranging around 95c to $1.00 f.o.b. 
the Coast, with No. 2% fancy at about 
$2.70. No. 2% choice halves peaches are 
still quoted at around $2.60 with fancy 
at about $2.80 with sliced, of course, car- 
rying some differential above these fig- 
ures. There have been reports of some 
confirmations at somewhat less than 
these quotations, but in each instance 
these deals are a matter of individual 
negotiation, and the general line of 
prices remains about as quoted. 


GULF STATES MARKET 


Lenten Season Opens March 2—Boon To 

Fish C ption—Imports Of Shrimp Pick- 

ing Up As Domestic Consumption Continues 
Light—Canneries Getting More Oysters. 


By “Bayou” 


Mobile, Ala., Feb. 24, 1949 


LENT—Lent starts on Ash Wednes- 
day, March 2, 1949 and ends on Easter 
Sunday, April 17, 1949. It is a period 
of forty days set aside by the Catholic 
Church each year to do penance and re- 
frain from amusements. 

Every day in Lent is a fast day, except 
Sundays and members that are not sick 
and are within the age limit are required 
to cut down on food in proportions pre- 
scribed by the Church. 


Every Wednesday and Friday in Lent 
is a day of abstinence on which days the 
faithful are enjoined to abstain from 
flesh meat, such as beef, veal, pork, mut- 
ton, lamb, poultry and game, but seafood 
of all kinds, eggs, vegetables and fruit 
may be eaten, therefore Lent always 
boosts the consumption of fish and seafood 


in Catholic communities. However, Cath- 
olics are not the only ones that observe 
Lent, some Protestant denominations also 
observe it. 


SHRIMP — While the production of 
shrimp is light, yet it is good considering 
the fact that the closed season on shrimp- 
ing in the inland waters of Louisiana, 
Mississippi, Florida and Texas is in ef- 
fect. By inland waters is meant all bays, 
rivers, lakes and bayous in the state, so 
the shrimp boats have to go in the Gulf 
of Mexico to shrimp during the closed 
season. 


Not many shrimp boats venture out in 
the Gulf to shrimp because disturbances 
occur occasionally which make the wa- 
ters of the Gulf very rough and unsafe 
for boats the size of shrimp boats. 
Shrimp too has been scarce, especially 
the large size. 


However, the weather is getting warm 
now and the large shrimp will work 
closer inshore. 


There were 120 less barrels shrimp 
produced in this section last week than 
the previous one and the canneries re- 
ceived 294 less barrels last week than 
the previous one. 


Patented 


MORRAL DOUBLE CORN HUSKER 
With either steel or rubber 
Husking Rolls 


MAKE ALL YOUR CORN FANCY 
WITH THE MORRAL COMBINA- 
TION CUTTER & COMMINUTING 
MACHINE FOR OVER-MATURED 


The latest and easiest adjusted 
machines manufactured 


Write for Catalogue and further particulars 


MORRAL BROTHERS, INC., Morral, Ohio 


MURFREESBORO 


Prepare For Harvest Now! 


Take no chance 
USE THE BEST 


prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 


To assist you— 


supply specific needs. 


Readers will find the Where to Buy 
Section helpful in locating firms to 


Consult these advertisers 


CORRUGATED a 


BOXES 


Phone: Curtis 0270 


THE EASTERN BOX COMPANY 
East Brooklyn P. O. 


SOLID FIBRE 


BALTIMORE, MD. 
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Landings of shrimp for the week end- 
ing February 18, 1949 were as follows: 

Louisiana 742 barrels, including 59 
barrels for canning; Mississippi 398 bar- 
rels, including 112 barrels for canning; 
Alabama 23 barrels; Florida (Gulf 
coast) 30 barrels and Texas 599 barrels. 

Considerable shrimp are being import- 
ed from Mexico and as reported by U. S. 
Customs 721,003 pounds of shrimp were 
imported through California and Ari- 
zona districts the week ending February 
4, 1949. 


The cold storage holdings of frozen 
shrimp have been showing a drop right 
along for several weeks and reports by 
all Market News offices last week indi- 
cate that total holdings of frozen 
shrimp decreased 714,050 pounds and 
were approximately 1,682,310 pounds less 
than four weeks ago. Total holdings 
were approximately 1,339,390 pounds 
less than one year ago. 


The canneries in Louisiana, Missis- 
sippi and Alabama reported that 2,350 
standard cases of shrimp were canned 
the week ending February 12, 1949. 
Which brought the pack for the season 
to 369,598 standard cases. 


The price of canned shrimp, govern- 
ment inspected pack, f.o.b. canneries is 
$2.95 - $3.00 for broken, $3.45 - $3.50 for 
small, $3.75 for medium, $4.00 for large 
and $4.50 for jumbo all for 5 ounce tins. 


OYSTERS—The demand for raw oys- 
ters has dwindled down to some extent 
which has caused a portion of the oys- 
termen that were tonging oysters for 
the raw market to knock off and go to 
tonging for the canneries, hence the can- 
neries are able to get more oysters than 
a few weeks ago when the demand for 
raw oysters was good. 


The canneries in Louisiana, Mississip- 
pi and Alabama received 6,336 more bar- 
rels oysters last week than the previous 
one and total production of oysters in- 
creased 11,992 barrels last week over the 
previous week. 


Landings of oysters for the week end- 
ing February 18, 1949 were as follows: 

Louisiana 19,590 barrels, including 13,- 
190 barrels for canning; Mississippi 
7,400 barrels, all for canning; Alabama 
4,056 barrels, including 3,025 barrels for 
eanning, and Florida (Gulf coast) 6,154 
barrels. 

The canneries in Louisiana, Mississip- 
pi and Alabama reported that 9,474 
standard cases of oysters were canned 
the week ending February 12, 1949, 
which brought the pack for the season 
to 53,689 standard cases. 


NAMED BUYING HEAD 


Ranney-Davis Mercantile Co., Arkan- 
sas City, Kansas, wholesale grocers, an- 
nounce the appointment of Guy Hutchin- 
son to the post of vice president in 
charge of buying. 


FISHERY NOTES 


1948 FISH CATCH IN U S. 


1948 was a healthy year for the U. S. 
fishing industry, according to statistics 
released today by the Fish and Wildlife 
Service. The total commercial catch was 
normal, but fishermen received a record 
income, production of canned and frozen 
fish was high, and consumption of fishery 
products in the United States increased. 

U. S. fishermen landed 4.5 billion lbs. 
of fishery products during the year (rec- 
ord catch: 1941—5.2 billion lbs.). Value 
of the total catch exceeded 1947’s record 
income of $302 million. The catch was 
processed into products retailed at about 
$1 billion, the Service estimated. 


San Pedro, Calif., remained the na- 
tion’s top fishing port, recording landings 
of 460 million lbs. of fish, principally pil- 
chard (sardines), tuna and mackerel, 
valued at $30 million to the fishermen. 
Gloucester, Mass., with landing of 250 
million lbs., chiefly rosefish, valued at 
$11 million, was the second leading fish- 
ing port, in total volume of the catch. 

San Diego, Calif., and Boston, Mass., 
were tied for third place, both recording 
landings of 200 million lbs. of fish. Land- 
ings at San Diego, chiefly tuna, were 
valued at $35 million (making it the first 
port with respect to the value of the 
eatch). Boston’s landings, principally 
haddock and cod, were valued at $16 mil- 
lion. 


Landings of menhaden, used almost 
entirely in the manufacture of meal and 
oil, amounted to 950 million lbs., the top 
eatch for one species. Next in total 
catches were salmon, 400 million lbs., and 
Pacific coast pilchard, 360 million lbs. 

Record catches of rosefish (245 million 
lbs.) and tuna (326 million lbs.) were 
made in 1948. 

The year’s pack of canned fishery 
products was about 750 million lbs., 
about the same as in 1947. A record 290 
million lbs. of frozen fishery products 
were produced. Productions of fish meal 
totaled 188,000 tons, about the same as 
in the previous year; of fish oil, 15 mil- 
lion gallons, slightly less than 1947’s pro- 
duction. 

Estimates placed the consumption of 
fishery products in the United States at 
11 lbs. (edible weight) per person during 
the year. Domestic markets for fresh 
and frozen fishery products are increas- 
ing, the Fish and Wildlife Service de- 
clared because of improved handling fa- 
cilities and practices, which now permit 
wide distribution to inland areas. 


FREEZER SHIP BURNED 

Shortly after the depature of the Scar- 
let Queen, the fishing trade was startled 
by the news of the burning of the big 
tuna freezer ship Reina Del Mar off the 
coast of Lower California. The vessel 
was abandoned and the entire crew res- 
cued. 


THE CANNING TRADE 


UNITED KINGDOM BUYS 
CANNED SALMON FROM U:.S.S.R. 


The British Ministry of Food had ap- 
plied on a number of occasions for an 
allocation of dollars for the purchase of 
Canadian salmon, but because of the 
shortage of dollars, the order was placed 
with the U.S.S.R., which has promised 
supplies of 330,000 to 360,000 cases of 
canned salmon and canned crab in 1949, 
according to the January 1949 Trade 
News of the Canadian Department of 
Fisheries. The Russians are short of 
sterling in view of their large purchases 
of rubber, wool, ete. from the sterling 
area, and this tinned fish was purchased 
from them outright, regardless of any 
further developments in connection with 
the, proposed extension of the U.K.-Rus- 
sian trade agreement of 1947. In conform- 
ity with a custom existing since the war, 
of giving preference in tinplate supplies 
to such countries that in turn supply tin- 
ned food to Great Britian, the U.K. will 
export to the Soviet Union as much tin- 
plate as will be needed to fill the con- 
tract. 


MEXICAN TUNA 
INVESTIGATIONS 


A Convention between the United 
States and Mexico for the establishment 
ef an International Commission for the 
Scientific Investigation of Tuna was 
signed on January 25th at Mexico City 
by representatives of the two Govern- 
ments, the Department of State an- 
nounced. This action was taken as the 
result of recommendations made by dele- 
gates to a conference which met in 
Mexico City from October 25 to Novem- 
ber 4 to discuss fish conservation matters 
of common concern to the two countries. 

The Convention provides for a Com- 
mission composed of two national sections 
of four members each, which will engage 
in scientific investigation of the tuna and 
tuna-like fishes of the eastern Pacific 
Ocean, as well as those fishes which are 
used for bait in the tuna fisheries. The 
scientific information now available, 
based on studies made in the past, is not 
sufficiently extensive, the Department 
pointed out, to indicate whether or not 
tuna stocks are now in danger of deple- 
tion or may be in the near future. The 
two countries will cooperate in this en- 
terprise with the long-range view of 
maintaining the populations of these 
fishes at a level which will assure a 
maximum reasonable utilization, year af- 
ter year, with depletion. 


TUNA CLIPPER IN ACTION 


The Scarlet Queen, largest of all tuna 
clippers, sailed recently for South Amei- 
can waters from San Diego, California. 
This is her second fishing cruise and 
brokers advise that she is to unload her 
catch at the French Sardine Company 
dock at San Pedro on her return. A 
former Navy tug, she has a catch capa- 
city of 600 tons. 
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SUPERSALESMAN 


that covers 48 States and Possessions, Canada and 32 Foreign Countries 
: ali at one time and continuously for a full year for the one small cost. 
( That is what the “Canning Trade ALMANAC” will do for you. 6000 
: circulation—distributed to every subscriber of THE CANNING TRADE— 
PLUS additional distribution of 3000 to those who require extra copies. 


USE—The ALMANAC is used by the WHOLE industry -- canner, broker, 
grocer and supplyman alike—not just at the time of publication, but 
throughout the full year. The ALMANAC is the up-to-date reference book 
of the industry -- used by ALL, every day! 


CONTENTS—The “Canning Trade ALMANAC” is a compilation of Food 
1 Laws and Regulations, Can Sizes, Can Statistics, Canned Food Packs (with 
past years listed for comparative purposes), Canning Seasons, Crop Stat- 
istics, Frozen Food Packs, Grades, Grower Prices, Labeling Requirements, 
and “Where to Buy Machinery and Supplies—da classified listing of the 
industry’s needs and the houses that supply them. 


Examine a copy and you will agree that it is the best and most economical 
advertising buy in the Food Industry at the ridiculously low price of $100 


a full page. 


Since 1916—The Industry’s Reference Manual 


Published in early spring of each year 


RESERVE SPACE AT ONCE 


THE CANNING TRADE 


20 SOUTH GAY STREET BALTIMORE 2, MARYLAND 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, StrINGLEsS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.60-1.75 
No. 10 8.00-8.75 
Ex. Std., Fr. Sliced, No. 2..........1.45 
No. 10 7.50 
No. 10 7.00 
Ex, Std., Cut Wax, No. 2....1.50-1.60 
No. 10 7.50 
BM. Y., Br.. Bl, Mo. 1.90 
Fey., Cut, 4 sv., No. 2 ....... 1.75-1.90 
Fey., Cut, 5 sv., No. 10........000. 8.50 
Ex. Std., 4 sv., No. 2..........1.40-1.65 
Std., 5 sv. 1.40 
No. 10 6.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv........... 1.95-2.00 
10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv...1.55-1.60 
No. 10 7.50-8.00 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
11.75-12.00 
No. 2, Fey., Whole, 4 sv. ............2.00 
No. 10 10.00 
Texas, Fey., Cut, 1, 2, 3 sv.......1.75 
BEETS 
Md., Fey., Cut, No. 2 ..........1.05-1.15 
5.00-5.50 
N. Y., Fey., Cut, No. 1,45 
Mid-west, Fey., Cut, 

No. 10 5.25-5.75 
Diced, No. 2 1.20 
Sliced, No. 2 1.25 
Texas Withdrawn 

CARROTS 
No. 10 5.00 
N. Y., Fey., Diced, No. 2....1.05-1.10 

o. 10 5.50 

Wis. No. 2, Diced .............06 1.05-1.10 

No. 10 5.20-5.25 
Texas Withdrawn 
CORN 
MIDWEST 
Fey., W. K., Gold., No. 2....1.70-1.75 
No. 10 9.25-9.50 
12 0z., Vac 1.25 
No. 303 1.20 
No. 10 8.25 
Fey., C. S. Gold., No. 2........ 1.60-1.70 
No. 10 8.50-9.00 
No. 303 1.20 
No. 1 -95 
8 oz. -90 
No. 10 8.00-8.25 
Std., No. 2 1.05 
No. 1 
No. 10 7.50 
East 
Fey., W.K. Gold., No. 1.75 
No. 1 9.50 
1.40-1.45 
No. 10 8.50-9.00 
Std., No. 2 1.25 
No. 10 8.00-8.25 
Fey., C.S. Golden, No. 2......1.60-1.75 
No. 303 1.50-1.60 
No. 10 8.50-9.25 
No. 303 1.25-1.30 
No. 10 8.00 
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Std., No. 2 
No, 10 
Shoe Peg, Fey., No. 2 ... 
Std., C.S. White, No. : 
No. 10 


PEAS 
MARYLAND, ALASKAS 
No. 10 
No. 10, Ex. Std., 2 sv. ... 
No. 2, Ex. Std., 3 sv. 


No. 10 7.50 
Mo. 3, Tix. 1.10-1.15 
No. 10 7.25 
No. 2, Ex. Std., Ungraded.......... 1.00 
No. 10 


No. 2, Std., 3 sv. 
No. 10, Std., 3 sv. 
No. 2, Std., 4 sv. . 
No. 10, Std., 4 sv. 


Std., Ungraded, No. 
No. 2 95 
No. 10 6.25-6.50 

MARYLAND, SWEETS 

5 sv. 7.75 

3 sv. 1.35 

Ex. Std., No. 10, 5 sv .6.50-6.75 

Fey., Ungraded, No. 303.............. 1.15 
No. 2 1.35 
No. 10 7.75 

Ex. Std., Ungraded, No. 303.... —— 
1.10 
No. 10 6.50-7.00 

Std., Ungraded, No. 1.00 
No. 10 6.00 

New York, SWEETS 

No. 2, Fey., 2 sv. 2.50-2.60 
3 sv. 1.90 
No. 10 9.75 
4 sv. 1.80 
No. 10 9.00 

Blo. B, BWW 1.60 


No. 10 7.50 
Mipwest, SWEETS 
No. 2, Fey., 3 sv..... 1.75-1.85 
No. 2, Fey., 4 sv. 1.60-1.75 
No. 2, Ex. Std., 4 sv. .... tees 
No. 2, Ex. Std., 5 sv. . rm | 
No. 10, (All Grades).......... Nominal 
Mipwest, ALASKAS 
No. 2, Fey., 2 Sv. 


No. 2, Fey., 3 sv. .. 


No. 2, Ex. Std., 3 sv. 
. Ex. Std., 4 sv. . 


No. 2, Fey., 3 sv. .. - 


No. 2, Fey., 4 sv. .. -1.60-1.65 
POTATOES, Sweet, F.O.B. BA.To. 
Fey., Syrupack, No. 2¥.......... 1.90 
No. 10 7.00 
No. 3, Vac. 1.75 
PUMPKIN 
Eastern, Fey., No. -95-1.05 
No. 10 4.50 
Indiana, Fey., No. 2 ....... -70- .95 
No. 2% 1.00-1.25 
No. 10 3.50-4.50 


CANNED FOOD PRICES 


SAUERKRAUT 
Midwest, Fey., No. 2. . 87Y%- 95 
No. 2% 1.00-1.10 
No. 10 3.70-3.80 
No. 10 4.00-4.25 
SPINACH 
No. 2% 1.80-1.90 
No. 10 
Calif., Fey. el 
No. 2% 1.60 
No. 10 6.00 
Texas, Fey., No. 2 ...........1.15-1.174%4 
No. 10 5.25-5.50 
TOMATOES 
Tri-States, Ex. Std., No. 1..1.00-1.05 
1.50-1.70 
2.40 
No. 10 7.75 
No. 2 1.30-1.40 
No. 2% 2.00 
No. 10 7.50 
2.15 
No. 2% 2.90 
No. 10 10.75 
Mid-west, Fey., No. 2 2.10 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
No. 2% 2.00-2.10 
No. 10 7.25 
No. 2% 1.85 
No. 10 7.00-7.25 
Calif., S.P., Fey., No. 55 
No. 2 1.95 
No. 2% 2.40 
No. 10 8.50 
Std., No. 1 1.20-1.30 
No. 2 1.45-1.50 
No. 2% 1.70 
No. 10 6.60 
Ozarks, Std., No. 2 ...... ee 
No. 10 6.50-6.75 


TOMATO PUREE 
Md., 1, Spec. Grav. 1.045... .85 


Miawest, Fey., -80- .85 
No. 2 1.50 


TOMATO CATSUP 
Md., Ex. Std., 8 02. Bot...........001.15 


14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 10.00 
Calif., 14 oz. 1.65 

No. 10 10.00 

FRUITS 
APPLE SAUCE 
Gs. Withdrawn 
Midwest, No. 2 1.35-1.45 
New York, No. 2 1.45-1.50 
Pa., No. 2 1.35-1.45 
APRICOTS 
Halves, Fay., Ne. Bi 2.75 

No. 10 9.50 

No. 10 8.75 

No. 10 8.00 
No. 10, Water 5.00 


No. 10, S. P. Pie 756.00 


BLUEBERRIES 
Maine, No. 2, Water........... .3.00-3.25 
No. 10 14.25 
CHERRIES 
Fey., Cal R.A., No. 24 
Choice, No. TO 
Std., No. 2% 4.25 


THE CANNING TRADE 


FRUIT COCKTAIL 


Fey., No. 1 T 2.25 
No. 2% 3.50 
No. 10 12.90 

PEACHES 

Calif. Y.C., Fey., No. 2%....2.70-2.80 

Choice, No. 2% 2.55 

Std., No. 2% 2.35 

Fey., No. 10 9.25 

Choice. No. 10 8.50 

Std., No. 10 7.80 

Elbertas, Fey., No. 3.60 

PEARS 

Calif. Bartlett, Fey., No. 2%......4.50 

Choice, No. 4.00-4.25 

Std., No. 2% 3.60 

N.W. Fey., No. 04.35 
No. 1 T 2.70 

Choice, No. 4.00 
No. 1 T 2.60 

Std., NO. BYE 3.25-3.50 
No. 1 T 2.40 

PINEAPPLE 
Haw., Sl., Fey., No. 
Choice, No. 2% 3.15 
JUICES 
APPLE 
Virginia, 46 oz. 2.00 
CITRUS, BLENDED 

No. 2 95 

46 2.05-2.10 
No. 10 4.00-4.10 

GRAPEFRUIT 

No, 2 -80- 25 
46 02 1.80-1.90 
No. 10 3.60-3.70 

46 oz. 1.70 

ORANGE 

No. 2 1.0214-1.05 
46 0z 2.25-2.30 
No. 10 4.50 

PINEAPPLE 

46 02, 3.25-3.50 
TOMATO 

1.0714 
46 oz. 2.00-2.35 
No. 10 4.65 

46 oz. 2.00 
No. 10 4.50 

Midwest, Fey., No. 1.05-1.10 
46 oz. 1.80-2.15 
No. 10 

46 oz, 2.15 
No. 10 4.50 

FISH 
OYSTERS 

61% oz. 4.75-5.00 
SALMON—PER CASE 

Alaska, Red, No. 1 T......... 26.00-27.00 
14.00 

Pink, No. 1 T 23.50-24.00 

14's, Flat 10.50-11.00 


SARDINES—PErR CASE 
Calif., Ovals, 48/1 Ib., 
Tomato Sauce ...........0000 8. 00-8. 


Maine, 14 Oil keyless............ 9. 00-9. 95 
SHRIMP, GuLr 
Medium 3.75 
Large 4.00 
Jumbos 4.50 


TUNA—PER CASE 
Albacore, Fey., White, 
Fey., Light 48/14s. 
Standard 
Grated 


February 28, 1949 
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No. 8, Exc. Sta, GV. 40 
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N. W., SWEETS 


A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


LOMPEE ES 
FOURSE 
“i 


FOR MANAGERS, 
O GERS 380 pages of proven pro- 


SUPERINTENDENTS, cedure and formulae for 
BROKERS everything ‘‘Canable”. 
AND BUYERS 
Size 6x9, 380 Pages Beautifully Bound 
Stamped in Gold —a famous processor 
All the newest times and temperatures . . . Used by Food Processors to check times, 
All the newest and latest products . .. . temperatures and RIGHT procedure ... . 
¢ Fruits e Vegetables e Meats « Milk by Distributors to KNOW canned foods .. . 
Soups e Preserves e Pickles e« Condiments ' by Home Economists to TEACH the subject of 
Juices e Butters e Dry Packs (soaked) food preservation. 


Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. . . . or direct. Price $10. postpaid. 


For sale by all supply houses and dealers 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
BALTIMORE 2, 20 South Gay Street, MARYLAND 


THE CANNING TRADE - February 28, 1949 
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NEW STORAGE FACILITY FOR 
BALTIMORE 


A new storage facility which will 
greatly increase the transit storage space 
available in the port of Baltimore is now 
in operation, according to an announce- 
ment by K. Blyth Emmons, Vice-Presi- 
dent and General Manager of the Tran- 
sit Storage Company. 


The Company recently acquired a mod- 
ern building located at 3141 Washington 
Boulevard, Baltimore, Maryland, on the 
main line of the Baltimore & Ohio Rail- 
road and served by three spurs connected 
with the B & O’s trackage. A concrete 
block structure, the building itself pro- 
vides approximately 160,000 square feet 
of covered space suitable for the storage 
of any type of non-hazardous material 
with an additional ten acres of outside 
space available for materials which can 
be stored in the open. 


Ease of handling is provided by the 
railroad spurs and by truck loading plat- 
forms, all having protection from the 
weather. While outside the congested 
downtown Baltimore area, it is within 
fifteen minutes hauling time from the 
business area and Baltimore’s docks. 
Washington’s business district can be 
reached within an hour. 


Located to serve Washington and Bal- 
timore, two cities with metropolitan pop- 
ulations of well over 2,000,000 individu- 
als, manufacturers or sellers of all types 
of domestic consumer goods should find it 
an ideal storage facility, with excellent 
roads leading to adjacent towns such as 
Frederick, Cumberland, Hagerstown and 
other Maryland points, as well as a num- 
ber in Pennsylvania and Delaware. 


AMERICAN WAREHOUSEMEN 
& WESTERN FREEZERS MEET 


The 58th annual convention of the 
American Warehousemen’s Association 
was held at San Francisco, Calif., Feb- 
ruary 7-10, with about 600 delegates in 
attendance. William Dalton, executive 
vice-president of the refrigeration divi- 
sion of the association, said that for 
years emphasis on foods has been on the 
production end. Now, he said, with pro- 
duction at an all-time high, the big prob- 
lem is that of distribution, and that more 
and more attention would be paid to get- 
ting food from the producer to the con- 
sumer in the fastest and most economical 
manner. After the opening session, sepa- 
rate sessions were in order for the two 
groups comprising the association, the 
National Association of Refrigerated 
Warehouses, and the American Ware- 
housemen’s Association Merchandise Di- 
vision. 

Immediately following the close of this 
convention a two-day convention of the 
Western Frozen Foods Processors Asso- 
ciation got under way. Officials of this 
organization reported that inventories 
in the hands of frozen food packers are 
almost at the vanishing point, 
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YALE ENTERS GAS TRUCK FIELD 


Coincident with the opening of its new 
16-acre plant on Roosevelt Boulevard op- 
posite Northeast Airport in Philadelphia, 
The Yale & Towne Manufacturing co., 
Philadelphia Division, announced for the 
first time in its 80-year history of manu- 
facturing materials handling equipment 
the production of gasoline-powered in- 
dustrial trucks. The new line, to be 
known as the “Lift King” gas truck line 
will feature fluid drive automotive con- 
trols, hydraulic piston lift (in two stages 
by means of a ram-within-a-ram), and 
low-mast heights with high free lifts. 


Recognizing the advantages of the gas 
truck in certain types of applications, 
Yale, with this move is expanding its 
overall market and strongly supplement- 
ing its electric truck lines. The Phila- 
delphia Division of Yale & Towne has 
long been noted for its complete range of 
hoists, hand trucks, electric trucks, 
motorized hand trucks, and industrial 
dial scales. Descriptive bulletin is avail- 
able direct from the company. 


HUNT OFFERS CADILLAC 
PRIZE IN SALES CONTEST 


Hunt Foods, Inc. is offering a 1949 
Cadillac Sedan and an array of television 
sets as top prizes in a contest for their 
brokers and salesmen. 

The new $4000 car goes to the broker 
who shows the greatest increase over his 
quota in shipment of Hunt products to 
buyers in his territory during the four- 
week contest, which closes March 7. Ad- 
ditional brokers’ prizes include three 
$1,000 large-screen television sets and 
three $500 television sets. 

Each winning broker will nominate a 
contest winner among his own salesmen, 
and each salesman so appointed will win 
a prize from Hunt Foods. Top salesman’s 
award is a $500 television set, with addi- 
tional trophies of three $200 television 
sets and three $100 cash prizes. 

Judges will be William D. Grafton, 
Pacific Coast Manager of LIFE; Walter 
Bunker, Vice President, Young and Rub. 
icam. Inc., Hollywood; and W. H. Mc- 
Ginnis, Broker Sales Manager, Hunt 
Foods, Inc. 


CALENDAR OF 


MARCH 4-5, 1949—37th Annual Con- 
vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Ill. 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 14-26, 1949— Vegetable & 
Fruit Processors School, Horticulture & 
Forestry Building, Ohio State Univer- 
sity, Columbus, Ohio. 


MARCH 15, 1949—10.00 A. M., Corn 
Standards Hearing, Room 5140, Federal 
Security Building, Independence Ave. & 
4th St., S. W., Washington, D. C. 


MARCH 15-16, 1949—Salmon Cutting 
and Production Conference, Northwest 
Branch National Canners Association, 
Olympic Hotel, Seattle, Wash. 

MARCH 16, 1949—Spring Meeting, 
Tri-State Packers Association, Lord 
Baltimore Hotel, Baltimore, Md. 

MARCH 17-18, 1949—Tri-State Can- 
ners School, Lord Baltimore Hotel, Bal- 
timore, Md. 

MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Asso- 
ciation, Chicago, IIl. 

MARCH 21-22, 1949— Annual Meet- 
ing, Virginia Canners Association, Hotel 
Roanoke, Roanoke, Va. 

MARCH 22, 1949—Sanitation Confer- 
ence, Horticulture & Forestry Building, 
Ohio State University, Columbus, Ohio. 


THE CANNING TRADE 


EVENTS 


APRIL 12, 1949— Annual Meeting, 
Monterey Fish Processors Association, 
Monterey, Calif. 


APRIL 25-29, 1949 — National Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, Ill. 


APRIL 28, 1949—Spring Meeting, In- 
diana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


MAY 9, 1949—Spring Meeting, Pack- 
aging Machinery Manufacturers Insti- 
tute, Dennis Hotel, Atlantic City, N. J. 


MAY 19-20, 1949— Spring Meeting, 
Board of Directors, National Canners 
Association, Hotel Statler, Washington, 
D. Cc. 


MAY 29-JUNE 3, 1949—Annual Con- 
vention, U. S. Wholesale Grocers Asso- 
ciation, St. Louis, Mo. 


JULY 10-14, 1949—National Conven- 
tion, Institute of Food Technologists, 
Civic Auditorium, San Francisco, Calif. 


JULY 10-15, 1949—Annual Meeting, 
Institute of Food Technologists, C:vic 
Auditorium, San Francisco, Calif. 


JULY 11-23, 1949— Annual Short 
Course for Mold Technicians, Purdue 
University, Lafayette, Ind. 


OCTOBER 12-15, 1949—Annual Meet- 
ing, National Association of Food 
Chains, Washington, D. C. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners Ass0- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pa. 


February 28, 1949 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, ete., as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tragtors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


" WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers, Homogenizers, Viscolizers: Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—1 Model 300 Unscrambler with Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 
FOR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
Tower. Hammond Cannery, West Alexandria, Ohio. 


FOR SALE—1 Peerless Double Husker, new rolls, in very 


goo. condition; 1 belt driven Tuc Husker with rubber rolls; 1 
motor driven Tuc Husker with rubber rolls; 1 Ayars belt driven 
Corn Filler; 3 old style Tue Corn Cutters with rebuilt heads; 
2 now style Tue Corn Cutters used to can only 4000 cases; 1 
Oln y Pea or Corn Washer in good shape; 1 Tuc Corn Silker and 


Cle: .er, used two seasons; 1 Tuc Corn Knife Sharpener, used 
asons. Adv. 49238, The Canning Trade. 


F 2 SALE—10 Waukesha FCU 4-cylinder Gasoline Motor 
Units for Viners. Fine condition, price low. D. E. Wine- 
r Co., Hanover, Pa. 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 
7924—SILENT CUTTER: Brecht +5, 27” Bowl, 5 HP, 55 Ib. cap. has ‘ 


motor base for direct connection 
8619—CONVEYORS: (3) Cut Corn Bucket Conveyors (2) Sprague 6” L - 
8 ft. center to center of shafts, complete with friction clutch, pulley 
drive, chains and buckets. Each 
(1) Sprague, 19’ center to center of shafts 
8759—BEAN CUTTER: Townsend #3, 6000 Ibs. per hr. Ser. #5-05 belt 
drive, all metal frame, cutting head for 1%” cut, good condition... 175.00 
8616—CONVEYOR: 9” x 16’ inclined screw conveyor, stainless steel................ 600.00 
300.00 


475.00 


140.00 
125.00 


potatoes, kidney beans, good cond. 
8078—ROTARY WASHER: New, never used, FMC in original crate.......... 
8146—VINER FEEDERS: (20) White style, steel bottoms, 6’ long, built 
by Scott Viner Co. Each 95.00 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


520.00 
3385.00 


SPECIALISTS In Used, Rebuilt and New Packing House 


Machinery, Equipment and Supplies 


FOR SALE—Complete Corn Line (whole grain), capacity 
100 to 125 cases per hour, depending on type of corn. 3 Food 
Machinery Double Huskers, motor driven, Model #1934 Serial 
#10502, Model #1929 Serial #8641, Model #1929 Serial 
#8642, recently overhauled and not used since; 4 TUC Cutters, 
Model G Serial #219, Model G Serial #220, Model G Serial 
#221, No Model Serial #640, never used since factory over- 
hauled; Filler, Ayars 5-pocket Serial #7645, condition poor; 
Robins Flotation Washer and Olney Washer, both in perfect 
condition; numerous Conveyors and Belts. This is a bargain 
at $3600.00. Phone Airville, Pa. 21 or York, Pa. 2634, or ad- 
dress: Weldon Packing Co., Woodbine, Pa. 


FOR SALE—6 Ayars Mach. Co. 8-pocket Model C Pea and 
Bean Fillers, stainless steel, for 300 x 407 cans; 15 Stainless 
Clad Jacketed Kettles 40# pressure, 30 to 80 gal.; 3 Horiz. 
Retorts 15’6” L x 33” W x 28” H. Perry Equipment Corp., 1502 
W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—1 Gaddie Spinach Washer. No other washer 
cleans as well. 4 ft. by 20 ft. floor space required. Box 523, 
LaFeria, Texas. 


FOR SALE—2-150 gal. Stainless Steam Jacketed Kettles; 2 
Retorts 40” x 60” with crates. Box 23-T, Smoketown, Pa. 


FOR SALE—6 Double Unit Coons Peelers and Corers, very 
good condition, with spare parts. Price very reasonable. Adv. 
4932, The Canning Trade. 


FOR SALE—Complete Tomato Operation Unit including 100 
feet 14” Flume, Flume Pump (no motor), Dump Tank, and 
Haynie Hot Water Scalder. A 72 place Merry-go-round Peeling 
Table complete with porcelain plates for peel and waste to go 
into trough and including a 50’ straight-away; this table com- 
plete with double can tract, cable, and motor. Also included: 
Langsenkamp Model B Juice Extractor (no motor); 1 Sprague 
Pulper and good Langsenkamp Brush Finisher complete with 
10 hp motor and Alloy Heating Coil; 1 Langsenkamp Slush 
Pump; 1 Model EJ 1% Tri-Clover Pump; 1 Elgin Filler, with 
attachments to fill #2 and #10 Tomato Juice. This equipment 
includes pipe, fittings, stools and several other small accessories 
necessary to the operation and will only be sold as a unit. May 
be seen and inspected at the Alger Food Products, Alger, Ohio. 


FO? SALE—7-42” x 72” Closed Retorts; 10-42” x 60” 
Clos: | Retorts; 2 A. K. Robins Circle Steam Hoists; 400 feet 
Rex ‘0. 952 Pintel Chain (new); 1 A. K. Robins four-way 
Chai Exhaust Box. Adv. 4931, The Canning Trade. 
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FOR SALE—700-40 x 44 new Pallets, made out of No. 1 
oak; also Allis Chalmers 40 HP Distillate Burning Power Unit, 
with or without gear head, for pumping system. General Juices, 
Inc., P. O. Box 485, Ocala, Fla. 
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WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED— #10 Ayars or Hansen Pea Filler in good running 
condition. Adv. 4927, The Canning Trade. 


WANTED—Good used late model CR Nubbin Bean Grader. 
Adams Gardens Food Products Co., Box 1485, Harlingen, Texas. 


WANTED—Used Soaker-Washer to handle Beets. Small 
capacity. Must be in good working condition. Claybourne Foods, 
Inc., Port Jervis, N. Y. 


WANTED—2 Paddle Type Washers: Rotex Type Sifter for 
shredded coconut; Dryer for coconut (in shreds) 400 lbs. p. h.; 
Vacuum Seamer up to 60 a minute; 10 Scales up to 2 Ibs. x % 
ozs. (Exact Weight type or similar); 4 Steam Jacketed S. S. 
Kettles 60 lbs. w.p. 40-80 gals. capacity; 40’ S. S. Top Packing 
Table with Conveyor Belt. Quote f.o.b. Miami. Bahama Food 
Products, Ltd, P. O. Box 1411, Nassau, Bahamas. 


FOR SALE—FACTORIES 


FOR SALE— Canning Plant located in Maryland, equipped 
for canning peas and corn. Ample acreage and labor available. 
New modern buildings; 5 wells, water tower and city water sup- 
ply. 110, 220, 440 current. Cheap rates. Adv. 4919, The Can- 
ning Trade. 


FOR SALE—Tomato Canning Plant, Western Illinois, fac- 
tory room 50 x 135, 2 story warehouse 50 x 135, boiler room 
30 x 30, Scotch Marine Boiler 125 H.P., cement block construc- 
tion, all cement floor; merry-go-round Peeling Table; Continu- 
ous Cooker; and Retorts; Plant Setters and Field Crates; all 
complete. Adv. 4929, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Young, aggressive, Cannery Super- 
intendent desires change. 10 years experience in processing to- 
mato products, peaches, apricots, and spinach; assuming full 
responsibility in all phases of plant operation. Will go anywhere. 
Adv. 4925, The Canning Trade. 


POSITION WANTED—As buyer and field man. 10 years 
experience in all phases of this work. Familiar with and have 
personal contacts in all the fresh vegetable and fruit growing 
areas along the Atlantic Seaboard from Florida to New York 
State. Will work on salary or brokerage basis; free to travel; 
have own car. Can furnish A-1 references. Available March 
15. Adv. 4934, The Canning Trade. 


POSITION WANTED—Capable man, 31, married, B.S. de- 
gree, desires responsible position, food or beverage industry, 
New York City or commuting distance. Adv. 4935, The Can- 
ning Trade. 
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HELP WANTED 


WANTED—Cannery Manager. Good opening for man ex- 
perienced in vegetable processing. Must be qualified in admin- 
istration and operation. Recent cannery management experi- 
ence desired. Rocky Mountain area location. This plant offers 
unusual potential for right man. In replying give full particu- 
lars including salary required. Replies held confidential. Adv. 
4926, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- ( 


mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction ~ 
guaranteed. For economical savings ship your Thermometers 

to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, — 
N. 


CONSULTING ENGINEER—20 years experience in leading 
companies. New factory lay-outs, modernization, new products, 
recipes and method of manufacturer. Equipment design and 
maintenance. Professional Engineer State of Maryland; mem- 
ber of ASME. R. Carlsrud, 918 Kingston Road, Baltimore 
12, Md. 


CUSTOM BOTTLING—Available for next nine months East- 
ern Pennsylvania apple juice plant capable of handling a vari- 
ety of liquid products. Excellent laboratory and cold storage 
facilities. Adv. 4930, The Canning Trade. 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


FAMILY RESEMBLANCE 

The kid came in from a football game. Tugging at | 
his mother’s apron strings, he said, ‘““Ma, didn’t I hear ~ 
you tell Aunt Mary you was proud of me because I 
had your eyes and daddy’s nose?” 

“Yes, dear, you did,” said his mother, fondly. 

“Well, look at me now, Ma,” replied the kid; “I got 
no teeth like grandpa.” 


“Rastus, what make dis bump on yo’ haid?” 
“T tell you Liza, I’se got dandruff an’ dey tol’ me to 


put toilet water on ma haid an’ de fust t’ing you know 
dat ol’ seat flap right down on me, yes, sah!” 


“Stand behind your lover,” said the Scotchman to his 
unfaithful wife. “I’m going to shoot you both.” 


Jingle: “I never hear you talk about your ancestors.” 
Jangle: “Well they never talked about me, did they ?” 


Many a man who doesn’t know his own strength is 
an easy mark for the girl who knows his weakness. 
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AGENTS for Machinery Mfrs. 


GENERAL FACTORY EQUIPMENT 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F, H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 

BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 

BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CAPPING MACHINES, Soldering. 

Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits, 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berl’: Chapman Company, Berlin, Wis. 
Cer | Machine Works, Inc., Philadelphia, Pa. 
Chis olm-Ryder Co., Niagara Falls, N. Y. 


Foor Mchy. & Chem. Corp., Hoopeston, III. 
Hun’ y Manufacturing Co., Brocton, N. Y. 
La F-:te Mat & Mfg. Co., La Porte, Ind. 
A. tobins & Co., Inc., Baltimore, Md. 


Un Co., Westminster, Md. 
C i VEYOR BELTS, Cloth, Rubber, Wire. 


Ber. - Chapman Company, Berlin, Wis. 
Ch m-Ryder Co., Niagara Falls, N. Y. 


La | :'o Mat & Mfg. Co., La Porte, Ind. 
A. ‘obins & Co., Inc., Baltimore, Md. 
Co VEYORS, Hydraulic. 
Ber! Chapman Company, Berlin, Wis. 
Chi m-Ryder Co., Niagara Falls, N. Y. 
A. bins & Co., Inc., Baltimore, Md. 
Scot! Viner Co., Columbus, Ohio 
SERS, Continuous, Agitating. 
Berlin Chapman Company, Berlin, Wis. 


wichy. em. Corp., Hoopeston, 
A. K. Robins & Co., les. Baltneve, Md. 


THE CANNING TRADE 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, Pa. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Edward Renneburg & Son, Baltimore Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 


Central Machine Works, Inc., Philadelphia, Pa. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Nl. 
A. K. Robins & Co., Inc., timore, Md. 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Iil 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Zl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 

Urschel Laboratories, Inc., Valparaiso, Ind. 


CAN MAKERS’ MACHINERY 


Lima-Hamilton Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 
W. J. Fitzpatrick Co., Inc., Chicago, Ill. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Machine Co., Kewaunee, Wis. 


Scott Viner Co., Columbus, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapojis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Comp. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Co, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. eg Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., Murfreesboro, N. C. 
BOOKS, on Canning, Formula, Etc. 

A Complete Course in Canning 

The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 


Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 

David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Se. 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 

Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, II. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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Foca manufacturers today offer super quality. 
They also offer super value nutritionally. And 
just one order in a single market may offer 


many examples of both — products to which 
Chas. Pfizer & Co., Inc., has made important 
contributions. 


When it comes to quality, the Pfizer seal means just 
what it implies — rigid control. This is equally true 

in an Enrichment Concentrate supplied to millers 

for fortifying flour for home use... in Tartaric Acid 
and Citric Acid provided as acidulants for makers of 
jams and jellies and beverages . . . in Citric Acid, 
Yartaric Acid, Cream of Tartar and Sodium Citrate 
providing desirable taste characteristics to confections. 


And to keep the orchard-fresh flavor and color of 
ozen fruits, commercial processors use Pfizer 

Ascorbic-Citric Acid mixtures to stop browning and 
terioration. For detailed information, including 


© Co., Ine., 81 Maiden Lane, New York 7, N. Y.; 
-' 1 E. North Water Street, Chicago 11, Illinois; 
605 Third Street, San Francisco 7, Calif. 


| ‘ices on every product mentioned, write to Chas. Pfizer A 
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Manufachuing Chemists Since 1849 
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ALL-AMERICA 


Bronze Award Winner... 


Since 1876 Rogers has been 
breeding, developing and 
improving peas, beans and 
sweet corn. There have been 
many outstanding successes 
... One of which is Supergreen beans. 


Maturity 58 days. 17” upright vine, 


a fairly concentrated pod set. ] 
Pods—6-7” long. Slim, smooth, dark 
green, straight, round and stringless. 


Is a high yielding, hardy variety and 
as compared to New Stringless and 

Tendergreen it has slightly longer and 
more slender pods. 


An excellent canning and garden 


variety. 


ROGERS BROS. SEED COMPANY 


308 West Washington Street, Chicago 6, Illinois 


Peae Beane Sweet Corn 


SEVENTEEN ROGERS PLANTS 
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SERVE THE NATION 


